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MITCHELL OUT, HILL IN AS PD

KJR In Transition To A/C

Making public a gradual format
shift over the past few months
from CHR to A/C, Metromedia’s
KJR/Seattle has changed pro-
gram directors. Seven-year KJR
vet Tracy Mitchell has resigned,
and Benjamin Hill from Metrome-
dia’s WCBM/Baltimore will take
over KJR’s programming on
March 1.

KJR VP/GM
Rich Reobertson
told R&R, “Al-
though I've only
been here five
weeks, I am sor-
ry to see Tracy
go. However, this
will be the best
for all concerned
. . . bringing Ben-
jamin Hill from
our Baltimore Benjamin Hill
station to complete our transition
to Adult/Contemporary. Ben has
done in Baltimore what we need
done here, and we are very ex-
cited about having him. There
won’t be any radical changes, as
the station has been heading that

way for the past year now. Getting
our image changed will be the big-
gest battle. Tracy has done a fine
job, and someone would be smart
to pick him up, as he is a great PD
for CHR or AOR.”

Mitchell, an air personality,
MD, and PD during his seven
years with KJR, told R&R, “It is
best for them and best for me that
1 leave at this time. The parting is
very amiable, and there are no
hard feelings. I have some great
memoeories of this radio station to
take with me. I would like to stay
in Seattle radio, if possible, but if

KJR/See Page 20
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WIRTH SAYS COMMISSION VIOLATES LAW

FCC Lottery Draws
Heavy Fire From House

R&R has learned that House
Telecommunications Subcommit-
tee Chairman Tim Wirth (D-CO)
plans to notify the FCC by letter
this week that it is in violation of
the law. At issue is last week's
FCC refusal to create a lottery for
awarding new licenses (R&R
2-12). Unless the Commission sets
up a lottery, a Wirth aide says the
Subcommittee will move “‘legally
or legislatively” against the agen-
cy with actions that could include
a citation for contempt of Con-
gress.

EX-WLUP PD SEEKS $460,000

Floyd Sues Heftel Over Contract

Mazx Floyd, PD at WKLS/Atlan-
ta and former PD at Heftel’s
WLUP/Chicago, is suing Heftel
for breach of contract and asking
$460,000 in damages. Floyd’s at-
torney, Joel Weisman, told R&R
the suit was filed because Heftel
allegedly intentionally broke
Floyd’s contract with a year left to

TEST FAVORABLE, MELTZER SIGNS ON

NBC'’s Talknet Given Green Light

Based on the successful comple-
tion of a three-month test in 25
markets, the NBC Radio Network
has announced it will go ahead
with plans to develop an all-Talk
network called Talknet. The of-
ficial word was sounded last week
by NBC Radio Network VP/GM
Dick Penn.

Penn also said he expects the
show to be out on satellite within
45 days. The goal is to have 100 af-
filiates by summer, he stated.

Simultaneously, Penn has an-
nounced that Bernie Meitzer of
WOR/New York has signed on to
do 10 hours of weekend programs.
Meltzer’s show will air 7pm to
midnight and repeat midnight to
5am on Saturdays and Sundays.

Currently, Talknet consists of 40

affiliates taking late evening and
overnight programming. An 800
number is used to bring in calls

from around the country.
Already on the air is financial
specialist Bruce Williams, whose
show runs 10pm to midnight and
repeats from 3-5am. Following
Williams is Sally Jessie Raphael,
who offers listeners “self-help”
NBC/See Page 20

run, firing him and failing to pay
him the balance owed. WLUP VP/
GM Jim DeCastro asserted that
Floyd was paid after his dismissal
last October and added about the
suit, ‘I don’t even know where it’s
coming from.”

Floyd’s suit alleges that Heftel
was quoted in newspapers de-
scribing him as incompetent and
circulating similar sentiments
within the industry. Feeling libel-
ed and defamed, Floyd filed the
suit, asking $60,000 in contract
costs and the rest in damages.

WLUP Counters
Allegations

DeCastro told R&R, “At no
point in time did we ever say
anything bad about Max. Max was
relieved of his duties. We kept him

on the payroll, and on the in-
FLOYD/See Page 20

CONSULTANTS GO INTO OWNERSHIP

Sherwood & Hennes Purchase WRIZ

Burt Sherwood and Bill Hennes,
principals in the consulting firm
Sherwood-Hennes & Associates,
have purchased WRJZ/Knoxville
from Basic Media for $1.2 million.
The purchase agreement, which

WYIS/PHILADELPHIA OWNER SAM HART

Reagan’s Radio Nominee
Stirs Civil Rights Furor

Last week’s nomination of
WYIS/Philadelphia owner B. Sam
Hart to the U.S. Civil Rights Com-
mission quickly erupted into one
of the most controversial of Presi-
dent Reagan’s administration.

Besides owning the
Religious/Talk station, Hart syn-
dicates the “Grand Old Gospel
Hour.” Civil rights groups ex-
pressed outrage after Hart, a
black evangelical minister, said
he opposes ERA, busing to
achieve school integration and
civil rights for gays.

The Moral Majority announced
its support for Hart, but his home
state Senator, John Heinz (R-PA),
moved to place an indefinite hold
on the nomination, questioning
whether Hart is ‘“‘an advocate for
civil rights as most people under-
stand the term.”” Hart’s hometown
newspaper, the Philadelphia In-
quirer, editorialized that his selec-
tion was a ‘‘gross civil rights af-
front.”

Hart declined R&R’s offer to
make public his feeling on the
furor and the nomination itself.

www. americanradiohistorv. com

was signed Wednesday (2-10), is
subject to FCC approval.
Sherwood explained the pur-
chase to R&R, ‘“We've been the
consultants for the station since
October, and we fell in love with
the market and the station. That
was one of the reasons we wanted
to buy it, and Bill and I had never
been in anything but our little
company before, so we decided
that it was time to put our money
where our mouths are. This is the
first station acquisition for
Sherwood-Hennes Broadcasting, a
newly-created arm of our con-
sulting firm. It’s our Country for-
mat that’s in there now, so we’ll
just be restrengthening it as con-
sultants until we can officially
take over this spring. We bought
this as an investment for
ourselves, and the consulting
business will go on as always.”
Hennes told R&R, ‘“Between the
station acquisition and our con-
sultancy we're busier than one-
WRJZ/See Page 20

In Wirth’s view, last year’s
budget bill ordered the FCC to set
up a lottery, but gave the agency
discretion on whether to use it. It
is the FCC'’s refusal to set up even
a skeleton procedure that has
angered Wirth.

A memo sent to the Subcommit-
tee staff says, “In its defense the
FCC has simply stated the Con-
gress could not have intended it to
devise a system which it would not
use. But it is not for the FCC to
presume legislative attempt when
Congress clearly mandated that
an action be taken.”

The FCC refused to set up a lot-
tery because it believes the law is
unworkable owing to a provision
requiring a preference for
minorities and other groups. Addi-
tionally, the FCC said checking
the qualifications of huge
numbers of lottery participants
would wipe out any time and
money savings over the present
system of comparative hearings.

The Commission asked Con-
gress for a simpler law requiring
it to check only the qualifications
of lottery winners. It also asked
that the preferences be abolished
or spelled out more clearly.

Asked whether the House Sub-
committee might go along with
those changes, Wirth’s aide
declared: “No. What we told them
to do is perfectly clear. It’s not up
to them to tell us what to do.”

FCC/See Page 20

Boulding Returns
To Radio At WJPC

Jerry Boulding has returned to
radio in the newly-created posi-
tion of Operations Manager for
WJPC/Chicage. Boulding, who
spent the last year as National
Director/Black’ Product for MCA
Records, told R&R, “Ireally have
mixed feelings about this . . . 'm
sad in a way to be leaving MCA.
They were very good to me, but
I'm happy to be back in radio.”

Prior to joining
MCA in 1981, Boul-
ding program-
med KDIA/Oak-
land, WVON/Chi-
cago, WWRL/
New York,
WCHB/Detroit,
and WOOK/Wash-
ington. He told
R&R, “I'm look-
ing forward to do- #% 3
ing some things Jerry Bouldmg
that I wanted to do when I was at
KDIA/QOakland and didn’t get a
chance to do. I want to take this
radio station to the top, and I'm
very enthused that (WJPC Presi-
dent) John Johnson has the kind of

BOULDING/See Page 20




Techr Ol’gy
“Down to Earth...”

CODY
TAMPA
DALLAS
CASPER
AUSTIN
FRESNO
DENVER
SEATTLE
TOLEDO
" TUCSON
SELIGAN
BUFFALO
' SPOKANE
 PHOENIX
| SANTA FE
"NORFOLK
\SAN JOSE .\
\STiouls .
SPULLMAN %
HOUSTON =
NEW YORK 3
UMONTEREY .,
CROCHESTER. %
"RICHMOND =
" POCATELLO
‘CLEVELAND
" PITTSBURGH
CHARLESTON
LOS ANGELES
' HUTCHINSON

" KANSAS CITY %
'MINNEAPOLIS
SACRAMENTO
'WALLAWALLA &,
SAN ANTONIO %
JACKSONVILLE
KLAMATH FALLAS '\
EUREKA /ARCATA
OKLAHOMA ary
"SAN LUIS omsro
WASHINGTON, D.C. N
“COLORADO SI’RINGS ._
- MIAMI/FT. LAumRDAu-:

" GREENSBORO/WINSTON- SALEM

To bring 24 hour Satellite Technology
“Down to Earth,” call Dwight Case or Ron Ruth

(415) 321-0953




Washington Report

What's New
Networks/Suppliers/Reps . . . .
Ratings & Research

Street Talk

CHR: Joel Denver

AOR: Jeff Gelb

A/C: Jeff Green
Country:Carolyn Parks
Nashville: Biff Collie

Black Radio: Walt Love
Calendar: Brad Messer
Picture Pages

Marketplace

Opportunities

News/Talk: Gail Mitchell . .

i /4 A
this week ... 2-19-82

Get Results Fast. ..
With R&R’s
Ratings Page

Every week in R&R
you’ll find . ..
® Summaries of the latest
market reports from Birch,
Arbitron’s strongest
competitor
® Top ten 12+ standings
from the Arbitron markets
® Three-book trends for
convenience comparisons
® 18-34 and 25-54 market
leaders

T Wi S

Begins Page 38
This Week In Music History 38
National Music Formats . . . 40

Editor & Publisher BOB WILSON
Vice Fresident, Sales & Marketing: DICK KRIZMAN

Executive Editors: KEN BARNES, JOHN LEADER

Art Director: RICHARD ZUMWALT

News Editor. GAIL MITCHELL

Adul/Contamporary Editor: JEFF GREEN

AOR Edttor: JEFF GELB

Black Radio Editor: WALT LOVE

Contemporary Hi Redio Editor. JOEL DENVER

Country Editor: CAROLYN PARKS

News/Talk Editor: GAIL MITCHELL

Reatings & Research Eator JHAN HIBER

Contributing Editor: JIM DUNCAN

Nashvile Comsspondent: BIFF COLLIE

Associste Edors: KRISANN AGLIO, CHRISTINA ANTHONY,
EULEN BARNES, NINA GOMEZ, LINDA MOSHONTZ,
PAULA PONCE. SYLVIA SALAZAR, CLAUDIA STEWART

Computer Senvices Dicector: DAN COLE
Assistant: LEE CLARK

Research: JACK TOOTHMAN

Traffic Director: ADRIENNE RIDDLE
Washungton Buresu: 1707 Connecticut Ave.. NW, Sute 1004,
Washington, DC 20038. (202) 466-4960
Bureau Chief: JONATHAN HALL

Nationel Sales Director. BARRY O'BRIEN
Washington Editor: BRADLEY WOODWARD
Office Manager: VIVIAN FUNN

Legal Counsel. JASON SHRINSKY

Creative Consulant: MARK SHIPPER

Associste At Director: MARILYN FRANDSEN
Photography: ROGER ZUMWALT

Production Director: RICHARD AGATA

Typography: KENT THOMAS, ELIZABETH WESTON
Graphics: L.T. PEARL, GARY VAN DER STEUR

Vice President. Business Afters: ROBERT KARDASHIAN

Vice President. Marketing: BILL CLARK

Crestive Services Director: MIKE ATKINSON

Markeiplace Coordinator: PAM BELLAMY

Office Manager: NANCY HOFF

Administrstive Assistani: GAYLE DUNCAN

Controfer: MARGARET BECKWITH

Assistant: CAROL TAYLOR

Circuiation: JUDY LUCARELL)

Radio & Records ® is pubished every Fricey by Radio & Records, inc.,

1930 Century Park west, L.A., CA 800687 (213} 553-4330. Subscrip-

tona $195 per year or $55 per quarter. Al reasonable care taken but no
assumed for materie). ASA reserves al rights in

matensl for Al jolters to R&R or s

Editors will be d intended for and and

may therefore be used for this purpose. Nothing may be reproduced in

whole Or in part without written persmission from the Pubisher. The

terms AOR, Back Page. Breekers, Most Added. Nations! Aipiay/30.

Paraeis, Recio & Records, and Street Talk are registersd lrademarks of

Radio & Records. Printed in U.S.A. Maded firsl ciass to the Unked

States, Canada. England, Australe, New Zealand, and Japan. © 1982

Radic & Records. inc.

3 A dvigion of Harte-Hanks Commurications.

Peck Picked As KOGO

& KPRI VP/GM

Jeff Peck is set to join KOGO &
KPRI/San Diego as VP/GM, coming from
National/Retail Sales Manager at KHJ/Los
Angeles. Tom Shadek, VP of SBI (owner of
the A/C and AOR-formatted stations), com-
mented, ‘“‘Jeff brings to us a wealth of ex-
perience gained in one of the most com-
petitive markets in the country. We are
sure his contribution to the success of
KOGO and KPRI will be significant.”

Peck told R&R, “I've been here nine

years. I've just about had every position
they can give me up to the position I'm leav-
ing for. Going down there is a step up in my
career. I leave KHJ feeling good, because I
think we’ve turned it around. Even our
competitors feel our station sounds
good — so I haven’t left a ‘sinking ship.’
The Shadeks have been totally delightful to
work with so far. They’re very professional,
sincere, and honest. I'm very excited to go
down there and be part of their crew.”

KLAK Drops Country For

Traditional MOR

After 27 years as a Country station,
KLAK/Denver will switch formats to a
“traditional MOR” approach within the
next week. General Manager Jim Teeson
and Program Director Ron Tompkins made
the decision to change KLAK’s format after
a careful analysis of Denver listening pat-
terns. Tompkins explained, “The change is
because Denver is essentially a 1.5 million
market with 36 radio stations, which gives
us more radio per capita than Los Angeles.
There are five Country stations in town
now, two of them on FM, so you can im-
agine us on AM at the high end of the dial
trying to compete.

“We gave it our best shot for 27 years, but
for the past three or four years it’s not been
doing well. I hate to be the guy who put the
knife in tradition’s heart, but . . .»

Describing the new format for KLAK,
Tompkins continued, It is the old MOR for-
mat, which you don’t hear a hell of a lot
anymore. I tore the ratings apart and it was
obviously the only direction in which we
could go. It is not heard in this market or in
most other markets across the country.
We’re going to try to skew for a median age
of 40. It should be a good arrangement here
because our FM (KPPL) is a young adult-

VON VEH EXITS

Robinson New
KZOK PD

Jim Robinson- has been named PD at
KZOK /Seattle following the departure of
Nils Von Veh. Robinson was most recently
Asst. PD/MD at KSJO/San Jose.

KZOK GM Gayle Johnson commented to
R&R, “Nils is a good man and I respect his
talents. Basically it was a decision to have a
PD who had on-air experience, to be able to
communicate with the airstaff on a one-to-
one basis.”” Discussing Robinson, he said,
“He’ll be a real asset to the staff, plus he
understands the format incredibly well, so
we’re very excited about it.”” Both KZOK
and KSJO are consulted by John Sebastian.

Robinson told R&R, “I'm real buzzed.
Having grown up in the Northwest, I'm ex-
cited to be going home. There’s no denying
what a prime opportunity it is for me to be
joining the Seattle radio market.”

Von Veh, explaining his exit, told R&R,
“T've been fighting with the company for
the past three months, because they wanted
an on-air PD. They won in the end. It seems
ironic in light of the ratings increase {2.3-4.1
in the fall'book). I'll be examining many op-
tions, including some outside of radio. I'd
like to remain in Seattle. I felt excited and
proud about what we’d started, and am real
sorry I won’t be there to see it through.”

Von Veh had been PD at KZOK for a year
and a half, and headed national promotion
for ECM Records before that. Robinson had
been with KSJO since July 1981, serving as
MD at KQFM/Portland and PD at KGON in
the same city previously.

oriented station, so we can sell in combo.
We're picking up our music from all places,
but it is not a syndicated format.”

KLLAK is owned by the Des Moines
Register & Tribune. No personnel changes
were anticipated as the new format goes in-
to place. KLAK’s afternoon ‘‘Sportstalk”
show with personalities Irv & Woody will
not be changed when the new format kicks
off.

UPI, McGavren-Guild
Form Newsco

UPI Audio has signed McGavren-Guild to
rep its network, R&R has learned. The
move is significant since UPI has never
sold advertising to national sponsors.

The name of the new company formed
from the joint venture is Newsco. Commen-
ting on the move, McGavren-Guild Presi-
dent Ralph Guild noted the two companies
have been talking for over two years on an
ongoing basis and about numerous projects.
This was the one that made the most sense,
according to Guild.

Compared to other networks which de-
mand up to 160 spots per week for news
compensation, UPI expects it will only need
30 to 40 spots a week.

As in the past, local stations will still be
able to sell local avails during the news with
UPI asking for comparable time periods.
Stations are expected to move slowly into
accepting spots, however. Currently, af-
filiates pay for their news feeds. The news
compensation schedule is to be used initial-
ly to sign new affiliates.

Ralph Smith Named
VP/GM For
Watermark

Ralph Smith has been promoted to Vice
President/General Manager of Water-
mark/ABC Radio Enterprises, in the wake
of Watermark’s recent acquisition by ABC
Radio Enterprises (R&R 1-22). Smith had
been VP/Finance & Administration for the
company, but will now take charge of day-
to-day operations for the company, plus ad-
ministrative and product planning respon-
sibilities. Smith reports to Watermark
President Tom Rounds.

Rounds commented, “When we invited
Ralph to join Watermark a year ago, we
were attracted by his broad range of ex-
perience in the entertainment business.
Ralph has an impressive ability to work
with people as well as numbers. I predict he
will become a highly visible contributor to
the development of nationally-distributed
radio programming.”

Smith, a nine-year entertainment in-
dustry veteran, worked at TV syndication
firm National Telefilm Associates for five
years before joining Watermark.
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Bickel Resigns At
Jefferson-Pilot

Andy Bickel, Assistant VP/National Pro-
gram Director for Jefferson-Pilot Broad-
casting, has resigned that position. Bickel
will pursue other broadcasting interests,
possibly establishing his own consultancy.
No replacement has been named.

Bickel, who was based at WBT/Charlotte
and directly supervised its programming,
commented, “Although I am excited about
the future, I am obviously sad to leave all
my friends at Jefferson-Pilot. Without ques-
tion, the past nine years have been the best
of my broadcasting career. Jefferson-Pilot
is a great company.”’

Jefferson-Pilot’s stations are WQXI-AM
& FM/Atlanta, KIMN & KYGO/Denver,
WBT & WBCY/Charlotte, WGBS &
WLYF/Miami, WBIG/Greensboro, and
WWIL & WHSL/Wilmington, NC.

Bonneville Sets
Four Sr. VP’s

Four new Senior Vice Presidents have
been designated at Bonneville Interna-
tional. KIRO, Inc. President Kenneth
Hatch, KSL/Salt Lake City President Jay
Lloyd, Bonneville VP/General Counsel
Robert Barker, and VP/Finance Blaine
Whipple received the promotions.

Bonneville International President Arch
Madsen commented, ‘These changes
reflect the rapidly growing scope of Bon-
neville International Corporation.” Bon-
neville owns rep firm Torbet Radio, Bon-
neville Broadcasting System, Bonneville
Satellite Corp., and radio stations KIRO &
KSEA /Seattle, KSL/Salt Lake City,
WRFM/New York, KBIG/Los Angeles,
WCLR/Chicago, KMBZ & KMBR/Kansas
City, KOIT/San Francisco, and KAFM &
KAAM/Dallas, among its other sub-
sidiaries.

WEA Promotes Bach,
Rossi To Exec. VP

Russ Bach George Rossi

Russ Bach and George Rossi have been
promoted at WEA, Bach to Executive
VP/Marketing Development and Rossi to
Executive VP/Marketing. Bach had been
VP/Marketing Development, while Rossi’s
former position was VP/Sales-Promotion
Administration. !

WEA President Henry Droz commented,
“Both Russ and George have played vital
roles in the success of our company. We
look forward to their future contributions in
helping us maintain, without disruption, our
capacity to meet the challenges of tomor-
row’s changing marketplace. In addition to
recognizing their past contributions to the
company, these two appointments have
been made so that we may fulfill the com-
pany’s commitments to the future growth
and development of our labels, artists, and
customers.”

Bach entered the industry in 1960, work-
ing at Liberty Records and Musical Isle and
joining WEA in 1973 as L.A. Branch
Manager. He attained his VP position in
1978. Rossi started his career in 1956 with
Decca Records, also serving at ABC before
joining, WEA upon its inception in 1971 as
Philadelphia Sales Manager. He succeeded
Bach as L.A. Branch Manager in 1977 and
became a VP in early 1980. Both Bach and
Rossi are based at WEA’s Burbank home
offices.

.
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Washington Report

Pay-For-Play Champion
Danielson To Resign

From Congress

Rep. George Danielson (D-CA), for years
the prime mover behind performers royalty
legislation, will resign from Congress
within the next few weeks to take a
judgeship in California.

Gov. Jerry Brown
has appointed the
11-year veteran of
Congress to a seat on
the California State
Court of Appeal. Once
a special commission
has confirmed the ap-
pointment, expected
within two to three
weeks, Danielson’s of-
fice said he will resign
his seat in Congress George Danielson
almost immediately.

Danielson’s current performers royalty
bill (H.R. 1805) will remain alive for the
rest of 1982 despite his resignation. But it’s
unknown whether the House Courts Sub-
committee will push ahead with the
measure, or whether another House
member might step forward to lead the
cause.

Fairness Unit Moving Out

Of Broadcast Bureau

The Fairness and Political Broadcasting
Branch is leaving the FCC's Broadcast
Bureau for a new home. Branch Chief
Milton Gross and his seven employees are
to become part of the General Counsel’s of-
fice.

It’s one of Broadcast Bureau Chief Larry
Harris's first reorganization moves. He
reasons that since all of the unit’s decisions
must be reviewed by the GC’s office
anyway, the restructuring will eliminate
one layer of bureaucratic overlap. Harris
also believes being in the GC’s office will
give the unit’s attorneys a broader ex-
posure to communications issues beyond
fairness and political broadcasting.

Broadcast Bureau To Lose

35 Employees

Of the 260 employees the FCC will lose
this October under the new Reagan budget,
35 will come from the Broadcast Bureau,
which regulates radio and television, R&R
has learned.

In fact, 49 jobs are being wiped out, but
the creation of 14 new slots to help process
low-power television applications brings the
Bureau’s net loss down to 35.

Among the affected divisions are Com-
plaints & Compliance (-18); Policy & Rules
(-10); Hearing (-10); Renewal & Transfer
(-7); and the Bureau Chief’s office (4).

Under the budget plan, the agency would
save $475,000 by making all employees take
just over two and a half days off during the
year without pay.

The FCC could choose to fight the budget
cuts when it undergoes its first Congres-
sional appropriations hearing on March 2.

Restrictions To Be Lifted On
AM-FM Combinations

Ever since the Ferris Commission began
thinking about breaking up AM-FM com-
binations, anyone buying a combo had to
agree to one condition: that they’d sell
either the AM or the FM should the FCC
ever go ahead with the break-up idea.

In fact, the idea never went anywhere in
the Ferris FCC and is even less popular
with the Fowler regime. A vote to abolish
the condition, putting all AM-FM combina-
tionsn the clear, is expected at the March 4
FCC meeting.

Marketplace Gaining Favor

has now been scheduled for March 4. As
late as several weeks ago word was out at
the Commission that a single system would
be chosen.

siders is that the tide is swinging towards a
marketplace decision. That means AM sta-
tions going stereo could have five different
systems to choose from.

be up to the station to make sure its
listeners buy the right model of receiving
equipment. Another expert said receiver
manufacturers will control the debate. One
option may be a Japanese multiple system
receiver.

REMINISCES ABOUT DJ DAYS

As AM Stereo Choice
The long-delayed FCC vote on AM stereo

But the latest belief of well-placed FCC in-

Since they aren’t all compatible, it would

brought in a job offer.
“If things don’t work
out at the Commis-
sion, give us a call,”
said the manager of
WJJK/Eau Claire,
WI,
dozen callers Fowler
chatted with. “Do you
do Country, by any
chance?”’

Mark Fowler
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Broadcasters Blitz Senate
On Radio-TV Coverage

Tryipg to avert what now appears to be shaping up as a narrow
defeat, five broadcast trade groups are enlisting their members in a
grass-roots lobby effort to open up Senate floor proceedings to radio and

television coverage.

A resolution permitting broadcast
coverage (S.R. 20) is likely to be scheduled
for a vote after the Senate returns from its
current recess February 22.

Only six or seven more votes are needed
to ensure victory, says Ernie Schultz, who
is quarterbacking the lobby campaign in his
capacity as Managing Director of the
Radio-Television News Directors Associa-
tion (RTNDA).

“It's a question of just a little bit of
pressure,” Schultz told R&R. “I think the
Senators have felt nobody cared. Not

Returns

To Radio Airwaves

’”

“You're always a disc jockey,

And to prove it, Fowler introduced

“Quicksand,” the 1963 Martha & the
Vandellas hit, in his best 60’s rock jock

style.

The audition even

one of several

Fowler told King he " Mark Fowler

was paranoid about inspectors from the
agency he now heads. “God help me if they
walk in now,” he recalled thinking on more
than one occasion. “I'm one hour behind in
keeping my log up!”

His show was “irreverent,”” said the man

who billed himself on the air as ‘“‘Madman
Mark.” Placing outrageous bogus calls to
unsuspecting businesses was his specialty.

FCC Chairman Mark Fowler told

listeners of Mutual’s “Larry King Show”” last Friday night. ““I stillam.”

But Seriously . . .

During his three-hour appearance,
Fowler repeatedly stressed his belief that
the government should have absolutely no
say in station programming. In aother
points, he said:

« “I think it’s dangerous to say that the
airwaves belong to the people.”

o Broadcast licenses should be perma-
nent, only revokable for rule violations.

o Ideally, the FCC would be reduced to
“simply being a traffic cop” regulating fre-
quencies and power levels.

o Clear channel stations: “I think they’re
becoming largely an anachronism.”

e Forced to choose between ‘‘unfettered
speech’” on the air and a “‘blatantly racist”
broadcaster: “I suppose I would reluctant-
ly come down on the side of believing in the
First Amendment right.”

o Trying to award preferences to minori-
ties and other groups under the lottery bill
the Commission declined to implement last
week: “That, I think, is a task that even
God Almighty would shrink from.”

enough people have spoken to them about it.
If just a few radio and TV broadcasters at
the state level would pick up the phone and
tell their Senators how they feel, I think that
would be enough.”

The NAB is mobilizing its Broadcast
Legislative Liaison Committees in every
state to contact Senators, while the NRBA
and the American Women in Radio & Tele-
vision (AWRT) and RTNDA are urging in-
dividual members to do the same. The Na-
tional Broadcast Editorial Association
(NBEA) has asked its members to air
editorials supporting S.R. 20.

Storer Group Lends
Editorial Support

All the Storer group stations were to air
editorials favoring broadcast coverage of
the Senate on Tuesday (2-16), and Schultz
expected many other stations to follow suit.

Besides arguing that broadcast coverage
of the Senate will increase the public’s un-
derstanding of important issues, Schultz
believes the workings of the Senate itself
will improve. Senators will put more time
and effort into a speech that may make the
news than when “they’re just talking to
themselves and a few people in the
gallery,” he contends.

Since the House opened the door to
cameras and microphones several years
ago, Schultz says even Speaker Tip O’Neill,
an initial opponent, has come to realize that
broadcast coverage ‘“has enhanced the
prestige of the House enormously.”

Schultz also believes a Senate vote
against coverage would be a particular set-
back to broadcasters because it could help
trigger a backslide in a steady trend in re-
cent years towards opening up governmen-
tal and judicial proceedings to the broad-
cast media.

WG

Major Market Gathers Broadcasters For Conference

Major Market Radlo flew in 102 broadcasters from its markets for a two-day Miami Beach conference on radio marketing issues. Seminars
and workshops plus five featured guest speakers highlighted the meetings, described by MMR as the biggest aver. At the same time, MMR
celebrated the first anniversary of its Radio Advisory Council, composed of top executives from MMR-repped stations; the firm is the only rep
s a rotating membership, with Greater Media VP Herb McCord and WLLF/Tampa President
GK/Philadelphia VP/GM Larry Wexler, Belo VP Marty Greenberg, and WCMQ/Miami GM
Joe Rey joining. KMPC/Los Angeles National Sales Manager Don McGovern and KCMO & KCEZ/Kansas City VP/GM Steve Shannon remain,

operation with such an advisory group. The council ha
Ed Winton stepping down this year and WPEN & WM

Al
MAIOR MARKET RADID
A

FLY -IN 1982

{ Bienvenido !

with Shannon stepping down as Chairman in favor of WXKS/Boston VP/GM Rich Balsbaugh.

Pictured at far left are (I-r) McCord, and Balsbaugh. Center, Golden West President John Reynolds addresses the group, while at right, pictured
(I-r) are speakers Shannon, MMR President Warner Rush, and communications attorney Jason Shrinsky.

WWW americanradiohistorv.com
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Separating Over Achievers

E/A Inaugurates
$6.98 LP Line

Mike Post’s six-song ‘“‘Television
Theme Songs' album kicks off
Elektra/Asylum’'s $6.98 pricing
structure. The line also includes
new artists and those just begin-
ning to establish themselves in the
marketplace. Pinned to the $6.98
policy are company hopes that the
line will attract consumers unable
1o afford full ten-song $8.98 LPs.

From Under Achievers

The Soviets call it “anthropomaximology’’ — the study of
why some people far outperform their peers. According to the
findings of a Berkeley psychologist highlighted in a recent issue
of the Wall Street Journal, there are six characteristics in-

herent in these over achieving employees.

First, they're able to rise above their
previous levels of accomplishment.
They aren’t content to remain in the
“comfort zone.” Pushed by strong per-

sonal goals, these peopie perform for
the art of it and would rather find a
problem’s solution than point a finger
in blame. They will take risks after de-

- - - termining the worst consequences a-

6 H o ” 1
Top Indlscretlons Charted head of time. Plus they are capable
of “‘rehearsing’ approaching actions/
Ever wonde;ei just howﬁmany PeO-  top indiscretions Included: ) " 7 \) ;ar\]/en'ts in ttheir r:ur:]dls eye?';hHo:vevetr,
ple are guilty of the same offenses you i ) ; eyre not workaholics. The key to
brush off as minor ‘‘Infractions’’? Well, 65% teok heMme officn supplies d / i’ their success is the ability to delegate

47%— called in sick despite the
fact they were well

41%— had driven while drunk or
under the influence of drugs
38%— Lied or withheld information
on taxes

38%— Purposely didn’t declare an
item with customs

37 %— Made personal long-
distance calls on the office phones
33%— Deceived best friend about
something significant

authority. Unlike their workaholic coun-
terparts they know when to work and
when not to, their stress factors are
under control, and they will take their
vacations.

As an example, salesmen were stud-
ied. Those who performed the best
not only met their sales quotas as good
team players should do, but at the
same time also improved and further
developed their skills. Lower-achiev-
ing salesmen basically believed they
had done their best by only meeting
company requirements. The actual pro-
cess and the skills necessary to attain
higher performance levels weren't as
much fun for them.

Polygram Ups LP,
Tape Prices

Citing higher material and operating
costs, Polygram Records has raised
the prices of all RSO albums/tapes
as well as RSO and Polygram two-
record sets to $8.98 and $13.98 res-

according to a recent study conducted
by Psychology Today, more people
than you'd care to think admitted to
some form of cheating, lying and ben-
ding the rules.

From 24,100 completed question-
naires, the magazine compiled some
surprising and some not so surprising
results. Heading the top of the list with
93% was a very common of-
fense — driving faster than the posted
speed limit. This was closely followed
by 88% who confessed to telling little
white lies during the past year. Other

Musicard Warbles Way Into Greeting Card Industry

We may soon be charting the latest greeting card hits if *‘Musicard’’ has
its way. Tired of the humdrum sameness found in most greeting cards, Brent
Reason decided to compose and perform his own greeting card, according to
Daily Insider. Thus, Musicard combines your ordinary card with a single
featuring original songs for special occasions.

While Brent plays all instrumental accompaniment on such card classics
as ‘“Rock On Your Birthday'' and “I'm Sorry,”’ his wife Deborah renders
vocals with Andrea Standley overseeing the business end. The Los Angeles-
based trio sells the greeting records for $4.95.

And one more: 28% cheated on an
expense account in the past year.

Burkhart/Abrams Bows
Radio Recruitment Service

Capitalizing on its contacts
developed through its well-known radio

a second, only to return and find
ice coffee in place of the steaming
cup you had before? Well, those
days of trekking back and forth to
the office coffee machine are over.
““Cup Cake’’ warms coffee or any
hot beverage via a magnetic

switch. When you remove a cup the supposition that there’'s not

enough management, sales, engineer-

from its surface, Cup Cake pectively
automatically turns itself off. It's consulting efforts, Burkhart/Ab- ing, or air talent to be found.” Im-
available through People Products rams/Michaels/Douglas Is now pro- mediate plans include the addition of [EEEEEF.dr.Cr AP S
Co., 131 Southwest 156 Street, viding a key person recruitment ser- personnel to help the firm explore 7 &“ecol"s
Seattle, WA 98166. vice for clients-and non-clients alike. every avenue possible in the talent Q
According to President Kent search. For more information call (404) YEARS
Burkhart, the intent is to ‘‘disprove  955-1550. TODAY

F601 Masters Digital Challenge

O®GOLDEN WEST BUYS
WCAR-AM & FM/DETROIT
FOR $5.5 MILLION.

®COX TO BUY WWSH /PHIL-
ADELPHIA FOR $4.2 MILLION
FROM UNITED ARTISTS
BROADCASTING.

Canada Unveils
Computer Record Catalog

anada, our northem radio neighbor, has developed the Canadian

F601 Superdynamic Limiter

Designed to meet the digital challenge, the '‘F601 Superdynamic
Limiter" functions principally as a mastering limiter for recording, front ending
PCM units, satellite lines and broadcast transmitters. Its dynamic range is
100dB with 100% transient control.

Other features include precision-stepped attenuators and controls, a
music/voice ration control (VO) system, and a 20dB makeup gain. There are
two models: the F601-RS stereo/dual mono unit priced at about $1600 or the
F601-R mono edition, which is around $1100. For more information contact
Audio & Design (Recording) Ltd., 16 North Street, Reading, RG1 4DA,
England.

‘ : Record Catalogue, a computerized bilingual music data base

utilizing Telidon, a Canadian videotex system. The catalog has the
capacity to contain 10,000 different entries, and is intended to benefit the
country’s recording industry and broadcasters, as well as record retailers and
the public

Users will be able to cull a weaith of information covering 80 fields ranging
from artist bios and labels to publishing rights and song licenses to cas-
settelrecord availability and management/distribution information. Future
plans call for Telidon terminals to be placed in record stores, radio stations,
libraries, and educational establishments.

There is also a two-volume printed version aimed toward radio program-
mers and dealers. The first consists of records, performers, and authors while
the second lists titles. Issued via subscription, the two volumes are updated
every second month.

AMERICA'S NUMBER ONE
PRODUCER/DISTRIBUTOR OF NATIONALLY SPONSORED
RADIO PROGRAMS, CONCERTS & SPECIALS SALUTES...

LOS ANGELES

® NUMBER ONE FIVE YEARS
AGO: "Torn Between Two
Lovers' — Mary Macgregor
(Ariola)

@®NUMBER ONE COUNTRY:
“"Moody Blue'"/"'She Thinks |
Still Care'" — Elvis Presley
(RCA)

®NUMBER ONE LP: “Hotel
California'' —Eagles
(Asylum)
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1.GEILS BAND

BREAKERS

J. GEILS BAND

Freeze Frame (EMI America)
62% of our reporters on it. Moves: Up 17, Debuts 38, Same 21,
Down 1, Adds 56 including WBEN-FM, WIFI, Q107, 293, Y100,
Q105, KBEQ, WKTI, KIIS-FM, KFRC, XTRA, KYYX, KIMN,
Q103, WDOQ. See Parallels, debuts at number 29 on CHR
chart.

FLAMETHROWER
Burning up the R&B Charts.

KZEY WESL WTOY WBLK
WKYS WSSJ WPAK KCOH
WGCI WJLB WDAO KAPE
KMJM WOWI WDMT WAIL

A Two-Sided Hit from EMI America.

Produced & Arranged by Seth Justman.
Direction: Kragen & Co., N.Y.—Jeb Hart & Bob Hinkle.

"AMERICA °

© 1982 EMI AMERICA RECORDS, a division of Capitol Records, Inc. Ali Rights Reserved.

www._americanradiohistorv com
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Networks/Program Suppliers

NEW PROGRAMMING

® Humorist Henry Morgan
returns to radio with a new 54-minute
show ‘‘Morgan And The Media."”
WOR/New York serves as anchor sta-
tion for the show, which features per-
sonalities from all walks of media. Syn-
dicator is Cinema/Sound Ltd., {(212)
799-4800; contact Joan Franklin or
Christie Tolstoy.

@ Minneapolis-based The Pro-
duction Room is launching three new
13-week series: ‘‘The Big Band Broad-
cast,”” an hour highlighting top hits
from the Swing Era; ‘' The John Farrell
Report,”’ daily 90-second news
feature; and *‘Classic Country,”’ focus-
ing onh top country hits from 50’s and
60's, five times a week. For more info
call Doug Mcleod at (612) 332-8213.

® irvine, CA-based House of
Music Enterprises announces two
new formats: ‘'‘Rainbow MOR,"
designed to fill the gap between A/C
and Beautiful Music; and ‘‘Formula
500,” a blend of solo performers and
groups mixed to fit individual markets.
Contact Mitchell Crawford at (714)
641-8000.

@ “Hitparade,” Drake Chenault's
first new format in several years (R&R
12-18-81), will now debut April 4.

® Spring 1982 is target date for
the third annual ‘‘Hickory Creek Reu-
nion’’ with Johnny Cash, the Oak
Ridge Boys, and Ronnie Milsap set
to host the imaginary 49-hour concert
distributed by MclLendon Broad-
casting.

' Mutual Broadcasts Reagan Washington Address

President Reagan’'s speech honoring the 250th anniversary of George
Washington's birthday will be aired live, exclusively by Mutual News on
February 22. The five-minute address takes place at Mount Vernon, the
historical home of the first president. Reagan's commemorative remarks tie in
with observances being planned by the nation’s schools.

Radioradio Up To 40 Affiliates

Scheduled to debut April 26, the young adult-aimed Radioradio network
has contracted with more than 40 affiliates thus far. According to VP/GM
Robert Kipperman, the client roster represents eight of the top ten Ar-
bitron markets with coverage in 15 of the top 25 and in 26 of the top 50.
Plans call for doubling the number of affiliates before the start date.

fs

=

Z

AT&T SIGNS DOTTED LINE — AT&T Long Lines, a client of NW Ayer, recent-
ly signed with Radloradio for 26 weeks, set for the second quarter of 1982.
Shown ushering in the welcome wagon are (I-r): Larry Storch, Director/Sales,
Radioradio; Mike Stodolski, VP and Network Supervisor, NW Ayer; Robert P.
Kipperman, VP/GM, Radioradio; Natalie Swed, Network Buyer, NW Ayer,; Joe
DelAcquilla, NW Ayer VP and Account Supervisor, AT&T Long Lines; and Joe

Dodson, Sr. VP and Management Supervisor, NW Ayer.

' RKO Net Affiliates Create Co-op Organization

In an effort to widen their national news coverage, affiliates of the RKO
Radio Networks have formed “‘RANS,’’ (RKO Affiliate News Services). To
date 45 stations are members of the two-month old organization conceived by
Tim Herrera, News Director of RKO One affiliate WFFM/Pittsburgh. RANS
provides members the opportunity to supply iocal news stories of nationat in-
terest to various affiliates across the country. For more information, RKO af-
filiates can contact Herrera at (412) 351-1100

Congratulations, Barbara ...
On Your Promotion!

—_

Barbara Mihalich
Network Sales Manager

o/N

WEW YORK o CHRCAGD « LOS ANGELES o PHILADELPHIA o« ATLANTA « DETAOIT ¢ BOSTON o+ SAN FRANCTSCO « DALLAS

@ ‘‘Rock And Roll Roots’' recently
debuted; it's a weekly three-hour look
at 60's, 70’s and 80’s rock hits hosted
by Jack Alix, VP/IGM of WDOQ-
FM/Daytona Beach, the national
flagship station. Contact Carl
Reynolds or Dave Tyler at the Tan-
ner Co., (901) 320-4344.

® Alilen Balch to the newly-
created post of Marketing Manager,
CBS Radio Stations News Service,
from VP/Network Services at O’Con-
nor.

® Ken Mar-
tin new Mana-
ger/Station Rela-
tions at Narwood
Productions
from a similar ‘
Mutual position.

@ Andy Fisher, former WNEW-
FM/New York newscaster/reporter, to
NBC News as a correspondent for the
Source.

INFORMATION
FEATURES

February 19-20: Phillip Fry, rep
from Tax Information Center, on
RKO'’s “‘America Overnight’* from
Dallas; *‘Psychic Night" airs from
Los Angeles

February 20-21: Highlights from past
“America Overnight'* programs

February 22-23: Susan Krister talks
about human aura on Dallas edition
of “America Overnight’’; from L.A.,
Richard Webb, actor/author and
Amy Rennert, editor

February 22-26: ““Hard Sell On Short
Wave,” five-part series offered on
ABC Information, anchored by
Peter Jennings

February 22-26: ‘‘Dangerous Rain"
discusses effects of “‘acid rain’’ on
ABC Entertainment with Jeri
Hamiiton

February 22-26: “Abused Spouses:
The Problem Grows,' airs with
host Bill Toohey on ABC-FM

February 22-26: Mutual’s Larry King
broadcasts from WOR/New York

February 23-24: *‘America Overnight”
from L.A. welcomes Robert Car-
radine, director Nick Castle, and
authors Peter and Barbara

Jenking
February 24: Pope John Paul ii's
5-minute Lenten message

delivered by Most Rev. Edwin
Broderick on CBS Radio.

February 25-26: Robert Olson, con-
sultant for Energy Information
Center, Heloise from Dallas; Dr.
Robert Cook, author, from L.A. on
“'America Ovemmight”

February 27: “Personal Computers:
The Electronic Cottage,"” 25
minutes long, explores impact of
personal computers on CBS's
“'Newsmark"

March 10-12; March 15-16: Two
“sportSpecials,” each consisting of
10, 90-second reports, spotlight
forthcoming Holmes/Cooney
match; hosted by Charley Steiner
on RKO One and John Madden
on RKO Two

www americanradiohistorv.com

ANA MEMBERS CHART COURSE — The newly-formed Radio Network
Assoclation, announced last week (R&R 2-12), has as its main purpose im-
proving advertiser/agency understanding and use of network radio as an
advertising medium. Pictured at the press conference announcing the network
organization are the four charter officers (I-r). Richard Penn, VP/GM, NBC
Radio Network, Director; Edward Mclaughlin, President/ABC Radio Net-
works, Chairman; Richard Brescia, VP/GM, CBS Radio Network, Secre-
tary/Treasurer; and Thomas Burchill, President, RKO Radlo Networks, Vice
Chairman.

-— -

MUSIC FEATURES

February 19: Charly McClain on United Stations’ three-hour
“Weekly Country Music Countdown’

February 19: Seals & Crofts on United Stations’ ‘‘Dick }{
Clark’s Rock Roll And Remember’’ four-hour weekly pro-
gram

February 19-20: ““Night of the Oldies’’ segment appears during
RKO'’s ““Night Time America” all night music show

February 19-21. The Kinks headline 90-minute Source
recorded-in-concert broadcast

February 20: Rick Nelson spotlighted on RKO'’s ‘‘Solid Gold
Saturday Night'’

February 20: Terri Gibbs and Lee Greenwood guest on ABC
Entertainment’s ‘'Silver Eagle”

February 20-21: Bobby Goldsboro on NBC’s *‘Country Ses-
sions’”’

February 20-21: ““Salute To The 24th Annual Grammy Awards’’
featured on RKQ's three-hour **Weekly Music Magazine”’

February 21: Stevie Nicks kicks off ABC Contemporary’s
90-minute *‘Spotlight Specials’ with host Kris Stevens

February 22: Connie Francis on *‘The Music Makers’’; Char-
ly McClain on ‘‘Country Closeup” (both one-hour Nar-
wood Productions)

February 22: Air Supply headlines for one-hour “The Hot
Ones,” offered by RKO Radioshows

February 26: Four Tops on ‘‘Dick Clark’s Rock Roll And
Remember”

February 26: Lindsey Buckingham on two-hour Source
special

February 26: The Kendalls on *‘Weekly Country Music Count-
down’’

February 27: Martha & the Vandellas highlighted on ““Solid
Gold Saturday Night”

February 27-28: Sammi Smith spotlighted on “‘Country Ses-
sions”’

February 27-28: “Night of the Oldies” installment on ‘‘Night
Time America”

February 28: Bobby Bare hosts RKO’s three-hour ‘‘Country
Star Countdown”’

March 1-2: George Benson guests on one-hour edition of
RKO Radioshows’ ““Musicstar Specials’

March 5: Rod Stewart on ‘‘Dick Clark’s Rock Roll And
Remember”’

March 6: Quarterflash and lan Hunter co-billed on
Westwood One’s 90-minute ““In Concert”’

March 6: Tom T. Hall kicks off “Live From Gilley's” via
Westwood One followed on successive weekends by
Brenda Lee, Glaser Bros., Lacy J. Dalton

March 5: REO Speedwagon Concert Encore on the Source

March 5: Ricky Skaggs featured on ‘“Weekly Country Music
Countdown”’

March 6-7: Johnny Cash on ‘‘Country Sessions”

March 12: Kim Carnes spotlighted on ‘‘Dick Clark’s Rock Roll
And Remember”’

March 12: Sammy Hagar performs on ‘‘In Concert”

March 12: The “‘Steve Miller Event” on the Source

March 12: Frizzell & West on ‘‘Weekly Country Music Count-
down’’

March 12: Bobby Womack on “The Budweiser Concert

Hour” offered by Westwood One




YOU WANT IT.
YOU GOT I1.

The Source
and Starfleet Blair
have joined forces to bring
you the best rock concerts,
broadcast live by satellite.

21 concerts. With the hottest acts in
rock 'n’ roll. Live, as they happen. On
your radio station. Exclusively from The
Source and Starfleet Blair.
Starfleet is a division of John .|=
Blair & Company.

E
v

NBC RADIO’S YOUNG ADULT NETWORK
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The Disc Is Still Here!

The recent closing of Discovision's Costa Mesa, CA manufacturing
plant caused eyebrows to be raised in the video industry. Was Discovision
b tossing in its hand on the highly touted laser disc? “No,” says William
Mount, Director of Progamming. “The closing of the Costa Mesa facility was
an efficiency move. Instead of having our Japanese plant producing at 50%
capacity and the Costa Mesa facility ope.rating at 50% capacity, we will now
have one plant operating at close to 100% capacity.” Mount also noted that
the Japanese plant was a second generation facility and more efficient than
the Costa Mesa plant. Furthermore, another plant will be opened in the U.S.
when the demand arises and this plant will be more efficient than the current
Japanese facility. For manufacturers wishing to release product on Laser
Disc, the Costa Mesa office will still act as the contact point, and all transac-
tions will take place with that office. The biggest problem facing manufac-
turers, retailers, and consumers will be the additional production and shipp-

ing time.

Slow January

Many retailers and distributors are reporting that January sales and ren-
tals are unusually slow. The culprit seems to be the weather. Retailers claim
people can't get to their stores to buy or rent in the subzero weather back
East. Another problem: too much product. Retailers claim that they can't pur-
chase all of the new titles being released; distributors can't stock in depth
because of cash limitations. Result: cash flow will be crimped until the ef-
fects of the bad weather wear off causing slow pay from usually prompt ac-
counts. Also, January was a stock balancing month. To ease cash flow pro-
blems, some distributors returned product that was a little over 60 days old
and will reorder when the cash flow eases up . . . Most retailers want the
majors to ease up on new video releases limiting the new releases to about
two or three a month from each company. This would dent majors' 1982 pro-
jections for growth substantially. The video business is getting to sound like
a Hollywood movie . . .TOO MUCH, TOO SOON.

Quarter-Inch Makes Its Move

The recent announcement of a two-hour plus recording capability for the
Technicolor quarter-inch VCR may make this a formidable format in the VCR
wars. Limited recording capability has hampered consumer acceptance, but
the longer playing time will also make prerecorded software possible.
Manufacturers, while lauding the technological breakthrough, moan about
the additional costs of manufacturing in yet another format. Smaller cassette
size should yield a lower retail price and have the attraction of easier storage
than present Beta and VHS cassettes.

Music On TV

Chubby Checker gives “Fridays" a new twist February 19 ... The

week of February 19's “Solid Gold" edition features James Brown, Sheena
Easton, Crystal Gayle, the Go-Go’s, Madleen Kane, and the Rolling
Stones . .. Mel Tillis is on the “Billy Crystal Comedy Hour" February
20 . . . MTV's concert for February 20 spotlights Cheap Trick ... Tom
Jones and R.C. Bannon guest on "Barbara Mandrell & The Mandrell Sisters”
Feburary 20 . . . Daryl Hall & John Oates are set for "Saturday Night Live”
February 27. .. Additional presenters named for the February 24 CBS
Grammys telecast are George Carlin, Harry James, Chuck Mangione, the
Pointer Sisters, Tina Turner, and John Willlams. Additional performers are
Pepper Adams, Joe Cocker & The Crusaders, and Rick James.

Coming Up

A 90-minute live concert from Jamaica starring James Brown, Aretha
Franklin, and Peter Tosh will be offered by Bently Syndication, with a
reported 150-plus markets committed. The special is titled “Rhythm In The
Sun' and will be shot February 22 . . . Oak Media, which runs ON-TV, hasa
new satirical comedy revue called “Channel Zero," with guests including
Chevy Chase, Howard Hesseman, Lenny & Squiggy, Laraine Newman,
and Rob Reiner. The show is reputed to be under far fewer restraints than
“SCTV,"” “Saturday Night Live," and “Fridays” . . . But for those cable watch-
ers who are overly jaded about all programming content, a new Manhattan
series called “The Commercial Show" consists of nothing but old commer-
cials (with advertisers able to buy time to insert new spots in between the old
ones).
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Pro:Motions

Burch Appointed Assist.

To VP At KSHE

Robert Burch has been named Assistant to Vice
President Shelly Grafman at KSHE/St. Louis. Burch
began at the station ten years ago, moving up to National
Program Director for Century Broadcasting Corp. and
most recently serving as an account executive at KSHE.

Wein, Shor, Gause Promoted
At Solar Broadcasting

At its recent annual meeting. Solar Broadcasting
announced three new promotions: Edward Wein to
VP/GM of WDAK & WEIZ/Columbus, GA; Mark Shor
to VP/GM of WWCW & WALG/Albany, GA; and Jim
Gause to Secretary/Treasurer and Comptroller of WDAK
& WEIZ.

Abert Joins KWK As GSM

Alan Abert has been named General Sales Manager
of KWK/St. Louis from in-house. He had most recently
been Sales Manager of both the AM and FM since Oc-
tober 1981.

King Record Promotions
Opens Offices

Under the direction of President Candy King, King
Record Promotions has opened two new offices in
Seattle and Nashville. The Seattle office is located at 80
Yesler Way, Seattle, WA 98109, (206) 622-8358; the
Nashville address is 38 Music Square East, Suite 111,
Nashville, TN 37203, (615) 255-0653.

Solid Gold Entertainment Debuts

Solid Gold Entertainment Inc. has been launched
by President Dianna Pugh and VP Barbara McMahon.
Pugh is the former executive VP of Jim Halsey Com-
pany and First Artists Management Enterprises Inc.
while McMahon will still maintain her present post as
Director/Marketing for World Wide Amusement Corp.
Focusing on artist management, booking and career
development, the firm's first clients are the Shoppe and
Jana Jae.

One Man’s Records Launched

Matthew Reid has created One Man’s Records,
located at Box 434, South Dennis, MA 02660; (617)
394-4785. Scheduled for March release is product by
rock group Another Man’s Treasure.

Marks Appointed GSM At WYSP

Richard Marks has been named General Sales
Manager at WYSP/Philadelphia. Most recently owner
of Marketing Options, a Philadelphia-based market-
Ing/promotion firm, Marks's ten year radio background in-
clides the GSM post at neighboring WMMR.

Blossom Becomes RIAA’s
First PR Director

Beth Blossom has been appointed the first Public
Relations Director for the Recording Industry
Association of America (RIAA) and the RIAANideo divi-
sion. Blossom had served in a similar position for the Toy
Manufacturers of America since 1978.

Martin Promoted To
Secondaries Manager At Capitol

Scott Martin has been upped to Los Angeles Secon-
daries Promotion Manager at Capitol Records. A four-
year veteran of the company’s sales department, Scott
will be responsible for the Phoenix, Tucson, Las Vegas,
San Diego, and San Bernardino markets, among others.

www americanradiohistorv. com

Mendelsohn Moves To WBCN As GSM

Bob Mendelsohn has been appointed General Sales
Manager at WBCN/Boston. Prior to this, he held the
same post at WING/Dayton.

McGahey Elevated To
Nat’l Sales Manager At KNBR

David McGahey, formerly an account executive at
KNBR/San Francisco, has been promoted to National
Sales Manager at the station.

LeNoble Appointed Director/Retail
Sales At Sandusky

Philip LeNoble has assumed the post of Director/Re-
tail Sales Development of the Radio Division, Sandusky
Newspapers, Inc. In addition to his new respon-
sibilities, LeNoble retains his current KBP{/Denver
Senior Account Executive position.

Medlin Named BMM
Consultant At Polygram

Joe Medlin has been named a
consultant to Polygram Records’
Black Music Marketing (BMM) De-
partment; he will help develop, pro-
mote and market the gospel cata-
logue for the label's newly-created
Lection Records. Medlin will re-
tain his current position as VP/Pro-
motion and Merchandising at Spring
Records. Joe Medlin

Karavitis Promoted To
Nat’l Sales Manager At WNEW

Kris Karavitis moves up to National Sales Manager
from an account executive post at WNEW/New York.
Prior to that, Karavitis spent five years with KRTH-FM/
Los Angeles, two of them as Local Sales Manager.

Herbert Appointed VP/Finance
At First American
Dennis Herbert has been named VP/Finance at

First American Records. Herbert's financial experi-
ence includes a stint with Sunstrand Data Control.

Earl Named Regional
Promo At EMIA/Liberty

Ken Earl joins EMI America/Liberty Records as
Midwest Regional R&B Promotion Manager. Eart moves
over from a Local Promotion Manager post at CBS
Records.

Kozlik Upped To Mktg.
Director At Arista

Bob Kozlik has been promoted to Midwest Regional
Marketing Director at Arista. Formerly the label’s As-
sociate Director covering the same region, Kozlik will
add Chicago and Minneapolis to his territory.

LeBeau Upped To
VP At Musico, Inc.

Brad LeBeau, most recently ‘Director/National Pro-
motion, has been promoted to VP/Promotion for in-
dependent promotion firm Musico, Inc. LeBeau's prior
experience includes Director/National Rock & Roll Pro-
motion for Polish Records.

J.A.M. Entertainment Debuts

Judie Berke and Moses Armstrong have formed
J.A.M. Entertainment, a management/production firm
created in conjunction with newly-revived Embassy
Records. Blues singer Albert King has signed as
J.A.M.’s first client.
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Australian Ratings

Contender Debuts

With the recent acquisition of Media Statistics, Inc. by the Birch Report,
the alternative ratings arena lost one contender. However, just as Mediastat was
being absorbed, a new entry has emerged. The Australian firm McNair Ander-
son is eyeing the U.S. market. I thought you'd like to be introduced to this foreign
venture and have your first peek at what the McNair Anderson reports look like.

I'll discuss the company’s
methodology, its ambitions for the U.S.
market, and give you a first look at
some unique features in the McNair
report. Perhaps you'll see a feature that
domestic ratings services might do well
to adopt.

Diary Technique Used

According to Don Neely, a McNair
executive visiting in the U.S. trving to
drum up support. the Australian system
uses the diarv methodology to capture
radio data. Like the current Arbitron ap-
proach for those in High Density
Hispanic Areas, the diaries are per-
sonally delivered to the homes and per-
sonally retrieved at the end of the rele-
vant survey week.

The survey weeks in the McNair
Anderson system run Sunday through
Saturday, with everyone aged 10+ in
the home getting to keep his or her own
diary. Thanks to high staff quality con-
trol standards, “an average of 83% of
the placed diaries are returned usable,”
an improvement over any methodology
in this nation. Arbitron usually obtains
45-50% return rate, depending on how
that figure is calculated. Birch has been
lower than that but its new
methodology (sampling just one person
per home) may boost levels.

Stations Pre-Listed

In order to aid respondents, a card is
placed inside the cover of each diary,
listing the stations in that market and
how they generally identify themselves
(calls, slogans, dial positions, etc.) There
is extra space for the diarykeeper to
write in other stations not prelisted.

The surveys normally are four in
number yearly and last eight weeks
each. Advance estimates are generated
“within one week after the end of the
survey’” according to Neely. Pricing of
each sweep is evenly distributed among
the number of subscribers to each
survey. No one pays more than another
for the data.

Problems Here

Neely is interested in getting support
from 10-20 medium size markets in
order to bring his service to our shores.
As you consider whether or not this
technology might be right for the U.S.,
keep in mind these factors.

Neely admitted to me that “as we ap-
proached larger markets we’d probably
have to revise our methodology.” What
he’s saying is that while personal place-

ment and retrieval may work well in
the markets down under, the ethnic
population and the geographic spread
of the metros here may make the system
impractical.

Likewise, it may be impractical to list
in a diary all the stations received in a
market. Either the print will have to be
tiny or you may require Arnold
Schwarzenegger to carry the diary
around for you. Finally, the personal
placement technique, while often
achieving excellent results in terms of
diary return, is a costly method. That’s
one reason why Arbitron is testing a
new method by which listening in the
HDHA’s can be obtained.

By the way, you might wonder about
costs. Supposedly Neely pitched the
broadcasters in Charlotte on the idea of
having McNair come in for a survey.
He told me “we wanted to achieve
1500-2000 usable diaries, which would
have cost the local broadcasters approx-
imately $65,000 total.”

Innovations Useful

Whether or not McNair Anderson
grabs a chunk of the U.S. market, I like
some of the features in their reports. Let
me show you some that could be
adopted by a U.S. firm and would pro-
vide much more utility in the ratings
data . ..

Rate Card Audience Estimates: As
you can see below from looking at sta-
tion 2CH’s rate card, the front portion
of each McNair Anderson report pro-
vides an interesting way of looking at
audience estimates. .

BRC To Audit DST

The Broadcast Ratings Council has
requested a special audit of Arbitron’s
new black listening retrieval techni-
que, Differential Survey Treatment
(DST). RAB and other industry groups
have expressed concern over use of
the DST approach, which began last
month in winter markets with High
Density Black Areas. Presumably it
will be one or more of those winter
markets that will be audited to see
how the new procedure affects the
survey data.

R&R/Friday, February 19, 1982

Karen Sarro Promoted
By Arbitron

Karen Sarro, formerly a Client
Service rep for Arbitron Radio, has
heen upped to an account executive
post. Ms. Sarro will report to Susan
Dingethal, Eastern Division Manag-
er. and will work out of the New
York office.

Helen Morse Joins
Arbitron Radio

Helen Morse, most recently an ac-
count executive with WNEW/New
York, has joined the New York offices
of Arbitron Radio as an account ex-
ecutive.

our lingo).

Refined Female Breakouts: Because
so many ad dollars are aimed at
women, McNair Anderson has broken
the female audience into several useful
categories.

You'll note the “housewives” heading
at the top of the data page. That group
is then subdivided into women over/un-
der 40; working women versus
housewives; and housewives with
“C&T” (children and teens). Even the
C&T category is refined further — are
the kids under nine years of age, or are
they 10-17? Knowing this type of infor-

into its reports (Birch’s quarterly data
will also have such a breakout), the U.S.
is moving to hone in on the vital female
consumer. Adoption of some of
McNair’s breakouts could be a useful
next step.

Time Spent Listening: Here's a
feature sure to gladden the hearts of
many a PD. Total week breakouts are
shown in order to gauge the average
time spent listening to each station.
Demo breakouts are listed across the
top, along with the Housewives
category.

TIME'SPENT LISTENING BY THOSE WHO LISTENED (HOURS — MINUTES})
MONDAY — SUNDAY 5.30 AM — MIDNIGHT
PPL PPL PPL PPL PPL PPL ALL
10+ 10 18 2 40 56+ HW
-17 —24 -39 —54

2CH  CcumE (*C00) €56 48 28 139 179 262 299
CUNE (X) 25.6 12.4 7.7 19.5 34,4 4S8 31.1

AV TIFE SPENT  12:1% 3342 5:27 1C:01 11:31 16:15 13:56

268 CUME (*(00) 387 26 23 76 99 163 167
CURE (2) 15.1 6.7 6.3 10.7 18.9 28.% 17.4

AV TINE SPENT 8:04 5:00 236 6:36 8:39 9116 9: 2R

2KY  cume (°000) 401 1n 43 97 95 136 148
CURE (X) 15.7 7.7 1.7 13.7 18,3 23.7 15,

AV TIRE SPENT 11254 4:35 6:07 12:47 14:39 12:49 11:50

2S®  CUmE (*000) 67 1" 137 145 &5 29 179
CUME (X) 18,2 28.3 37.0 20.4 8.7 L} 14,4

AV TIRE SPENT 8:02 6354 9:09 R:42 6:45 5:50 8:42

CUMULATIVE AUDIENCE ZONES BY
RATE-CARD & PROGRAMMES
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What you see are cume audience data
for each daypart on the station’s card.
Note, by the way, that morning drive is
politely referred to as “‘Breakfast.”

Rate cards, featuring both' average
and cume estimates, are listed for all
stations that qualify for the report. This
can give a sales manager or media
buyer an easy comparison, station to
station. (By the way, another transla-
tion — *‘sessions” means dayparts in

mation can really help target an ad
message to the women most able to use
the product.

How reliable is this information? In
Sydney, McNair Anderson received
over 2300 diaries for the survey I'm
showing you. 1033 of the respondents
were women, so the numbers have an
adequate level of reliability. With Ar-
bitron having recently announced the
introduction of working women data

Wwww.americanradiohistorv.com

What you see is a listing of the sta-
tion’s cume, total week, what percen-
tage each station’s cume comprised
compared to the total universe, and the
hours/minutes spent by a tvpical diary-
keeper with each. station. A handy in-
sertion in anyv rating report!

Whether or not McNair makes any
inroads here, the Australian researchers
are to be congratulated for their in-
novations. If you're interested in pursu-
ing the McNair Anderson topic further,
either return Don Neely’s call when you
get it —or call him in Sydney at
929-6122. You may also call me since
space limits the amount of detail I can
go into on this ratings force. Finally,
thanks to Don Neely for mailing me a
copy of one of his reports so I could
share it with you. Maybe the folks from
down under are right on top with their
ratings ambition.
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‘ ‘ ’ , WVIC on

KJRB deb 30

WJBQ add

B94 30-28 WDRC-FM add WDOQ on WGUY on
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LARRY CARLTON
Sleepwalk (WB)

62% of our reporters onit.
Rotations: Heavy 4/0, Medium
46/5, Light 25/8, Extra Adds 2,

Total Adds 15, WIP, WASH,
KMBZ, KPPL, WNAB, WRIE,
WCTC,WHYN, WVLK, WRKA,
WPTF, WOHO, WKBN, WGIR,
KPAT. Moves 30-25
on A/C chart.
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LARF
CARLTON

“SLEEPWALK”

Produced By: Larry Cariton
for Larry Cariton Productions

ON WARNER BROS. RECORDS
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Allentown- g R El R )
Bethlehem
Share Trends Persons 12+ Mon-Sun 6AM-Mid
POP{UU): 5466

Spring ‘80 Fall ‘80 Spring ‘81
1 WXKW-FM 10.8 WLEV-FM 13.2 WLEV-FM™ 12.140
2 WFMZI-FM  10.8 wIlO0-FM 10.1 WIZO-FM Y.5 W
3 WQUQ-FM  10.5 WXKW-FMm 9.9 WQQQ-FM™M 9.0 man
4 WALEB-AM 9.1 wQQQ-FM .8 WFMI -FM 8.9
5 W2I0-FM .5 WAEB-AM 8.6 WXKW-FM 8.5
6 WLEV-FM 7.7 WFMI-FM 7.6 WAEB-AM 7 .10
7 WEST-AM 5.4 WEST-AM 3.6 WSAN-AM 3.80©
8 WEEX-AM 4.7 WS5AN-AM 3.4 KYW -AM 3.5M
Y WKAP-AM 3.6 KYw -AM 3.1 WEST-AM 3.1
10 KYW -AM 3.6 WKAP-AM 3.0 WOR -AM 3.0om

Adults 18-34
Mon-Sun 8AM-Mid

Adults 25-64
Mon-Sun 8AM-Mid

RANK STATION RANK- STATION
1 WZZ0-FM 1 WLEV-FM
2 WLEV-FM 2 WXKW=FM
3 WAEB -AM 3 WAEB-AM

‘Richmond —=iix 59

Share Trends Persons 12+ Mon-Sun 6AM-Mid
POP(00): 5409
Spring ‘80 Fall ‘80 Spring ‘81

1 WRVA-AM  20.2 WRVA-AM 20.8 WRVA-AM  16.6 (AQ)
2 WRVQ-FM  11.8 WRVQ-FM  13.0 WRVQ-FM 13.5®

3 WRXL-FM  11.0 WRXL-FM 9.3 WRNL-AM 9.6 (©

4 WANT-AM 8.6 WPLZI-FM 8.6 WRXL-FM 9.1

S5 WEZS-FM 7.2 WRNL-AM 6.6 WANT-AM 8.0m

6 WIVR-Fm™ 5.7 WEZS-Ffm 6.2 WPLI-FM 6.7 M

7 WLEE-AM 5.1 WANT-AM 5.3 WEZ5-FM 6.1 @M
8 WENZ-AM 3.4 WTVK-FM 5.1 WXGt-AM 5.5 ©

9 WKIE-AM 3.2 WLEE-AM 4.4 WLEE-AM 4.140
10 WRNL-AM 3.1 WXGI-AM 4.3 WTVR-FM 3.5 (oan

Adults 18-34
Mon-8un 8AM-Mid
RANK STATION

Adults 25-64
Mon-Sun 8AM-Mid
RANK STATION

ARBITRON RADIO
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The data contained on this page is copyrighted by the
respective ratings services. Non-subscribers to the
respective ratings services may not reprirg or use this

information in any form.

Akron

Share Trends

Adults 18-34
Mon-Sun 6AM-Mid
RANK STATION

1
2 WWWM-FM
3

Persons 12+

METRO RANK 88‘

POP(00): 5451
Spring ‘80 Fall 80 Spring ‘81

1 WAKK-AM 13.7 WMMS-FM 12,7 WMMS-FM  12.5 W
2 WMMS-FM  12.5 WAKR-AM 10.7 WAKR-AM 10.7 4O
3 WAELZ-FM 7.4 WCCL-FM 8.1 WSLR-AM 7.1
4 WGCL-FM 6.3 WSLR-AM 6.9 WAELZ-FM 6.2 mn
5 WSLR-AM 5.7 WAEZ-FM 6.8 WGCL-FM 6.0 m
6 WKDL-FM 5.3 WIIP-FM 5.2 WwWWM-FM 5.6 @y
7 WIIP-FM 5.2 WGAR-AM 4.2 WCAR-AM 4.9 a0
8 wWwwM-FM 4.7 WWWM-FM 4.1 WI1IP-FM 4.6 m
9 WCGAR-AM 4.0 WODUK-FMm 3.6 WDBN-FM 4.0 @
10 WOMT-FM 3.6 WCUE-AM 3.5 WDOK-Ffm 3.5

Adults 265-64
Mon-Sun 6AM-Mid

Mon-Sun BAM:-Mid

RANK STATION
1 WAKR-AM
2 WSLR-AM
3 WMMS-FM

Charlotte

METRO RANK 60

Adults 18-34
Mon-Sun 6AM-Mid
RANK STATION

Share Trends Persons 12+ Mon-Sun 8AM-Mid
POP(0U): 5257
Spring ‘80 Fall ‘80 Spring ‘81
1 WIRK-FM  13.0 WEAT-FM 14.9 WEAT-FM 13.0 @
2 WEAT-FM  12.2 WRMF-FM 10.2 WIRK-FM 7.4©
3 WRMF-FM 8.7 WIRK-FM 6.7 WPOM-AM 7.4m®
4 WHYI -FM 6.5 WIZID-FM 6.4 WRMF-FM 6.9 (AQ)
5 WNJY-FMm 5.9 WPOM-AM 6.4 WIID-FMm 5.4
6 WPHR-AM 4.9 WINO-AM 4.6 WHY |-Fm 5.3m
7 WKQS-FM 3.7 WKQS-FM 4.1 WPBR-AM 5.1mm
8 WINO-AM 3.6 WNJY-FM 3.5 WINO-AM 3.9 M
9 WIRK-AM 3.3 WHY(-FM 3.4 WNIY-FM 3.6 @
10 WEAT -AM 2.7 WLYF-FM 3.1 WLYF-FM 3.2 o

Adults 25-64
Mon-S8un 8AM-Mid

L

1 WRVQ-FM 1 WRVA-AM 1 WRUQ-FM 1 WSOC-FM
2 WRXL=-FM 2 WRNL-AM 2 WHBCY-FM 2 wWBT -AM
3 WPLZ-FM 3 WRVO-FM 3 WSOC-FM 3 WEZC-FM
rsyracuse METRO RANK 61 (west METRO RANK 62
Share Trends Persons 12+  Mon-Sun BAM-M1d Palm Beach
POP(00): 5276 Share Trends Persons 12+ Mon-S8un 6AM-Mid
g . POP(00): 5341
1 wss\:’:?:mm 14.7 WSYR T: m” 6 wsvks::ng1a; 8 Spring ‘80 Fal 80 Spring ‘81
2 WHEN-AM 1103 WSYK-FM 12,1 WSYR-AM 13.0 40) ’ 32&1?3 :;:2 x:‘;c:m o WA :::‘:)q
3 WSYR-FM 9.6 WHEN-AM 10.1 WHEN-AM 10.7 Ay 3 WROU-FM 10.5 WBCY-FMm 912 WBCYFM 9.0m
4 WEIG-FM 6.2 WFBL-AM 7.9 WKFM-FM 7.4m 4 WEZC-FM 9.9 WROQ-Fm 8.9 WELC-FM S
5 WAQX -FM 5.7 WAQX-FM 6.4 WFBL-AM 7.3 am 5 WHCY-FM 8.7 WEIC~FM 8.8 WROG-FM u:5w
6 WSEN-FM 5.5 WSEN-FM 6.0 WNTQ-FM 5.0 @ OO s aTEe O S 3
7 WNTQ-FM 5.4 WNDK-AM 5.5 WNDR-AM 4.7 © 7 WPEG-FM 7.3 WPEG-FM 7.4 WGIV-AM 5.6 ™
8 WNDR - AM 5.1 WKFM-FM 4.5 WEIG-FM 4.0 may 8 WGIV-AM 4.3 WGIV-AM Ao TG :-90«:;
9 WOLF-AM 5.1 WNTQ-FM 3.8 WS5EN-FM 3.9@© 9 WSOC - AM 3.8 WSOC-AM 0ol TR0 =G] Bt (0
10 WKFM-FM 4.7 WEIG-FM 3.7 WAQX-FM 3.6 (A 10 WIXI1-FM 3.0 WIXi-FM 3.3 N50C-AM 2.7 ™
Adults 18.34 Adults 25-64 Adults 18-34 Adults 25-54
Mon-Sun 8AM-Mid Mon-Sun 6AM-Mid Mon-Sun 6AM-Mid Mon-Sun 6AM-Mid
RANK STATION RANK STATION RANK STAT ION RANK STATION
1 WSYR-FM 1 WHEN-AM 1 WPOM-AM 1 WIRK-FM
2 WHEN-AM 2 WSYR-AM 2 WRMF-FM 2 WRMF-FM
3 WKFM-FM 3 WKFM-FM 3 WIZD-Fm 3 WEAT-FM
The Birch Report s
Monday-$ y 6am-midnight
Rolling Averages NQW orleans
WAIL Slips, Barely Edges WEZB
Kansas Cit ln I.'l I k For First; WTIX Tumbles
y o o WNOE-AM & FM Rebound
KYYS, WDAF Remain 1-2; WMYK Moves Into First; WNOR-FM Oct./ Nov./ Dec
KUDL, KJLA Climbing; Slips, WLTY Climbing; N t. Doevc s ./
KMBZ Slipping WTAR Up Two ov. . Jan.
Oct.Nov./ Dec./ Oct./Nov./ Dec./ WAIL (U) 123 138 116
Nov. Dec. Jan. Nov. Dec. Jan. WEZB (R) 16111 115
KYYS (A) 134 150 143 WMYK (A) 126 123 134 x:gg_‘rf‘l& © *;-':’ ;: 76
WDAF (C) 120 15 132 WCMS-FM (C) 121 126 113 Y o af oo
KUDL (A) 71 86 103 WFOG (BM) 91 101 100 A i1 43 a7
KBEQ (R) 77 84 80 WLTY (AC) 79 88 99 WYLD-FM (B) 60 70 a6
KMBR (BM) 62 66 77 WNOR-FM (A) 11.8 10.3 8.9 WBYU (BM) 6.1 6.3 5-5
KJLA (BB) 34 56 6.9 WOWI (B) 76 63 5.6 WWL (T) 5-7 5-5 5-4
KCMO (N) 74 80 60 WTAR (AC) 32 35 54 WGS0 (N) oo 48 a3
WHB (AC) 53 59 52 WRAP (B) 47 52 45 e ) T8 22 48
KMBZ (AC) 97 78 50 WWDE (AC) 33 30 34 ) 32 36 43
KCKN-FM (C) WGH (R) 36 34 33 WTIX (R 66 59 39
now KFKF 47 41 45 WNIS (N/T) 26 27 33 WYLD(B’) 56 28 3
KCEZ (BM) 61 50 44 WNOR (B) 34 35 29 WSHO (EB) 51 40 29
KPRS (B) 54 35 34 WGH-FM (CL) 24 32 26 WEAKIE) s 16 19
KSAS (A) 11 11 22 WQRK (R) 24 30 25 WVOG (RL) e 2-0 7
KXTR (CL) 15 9 13 WPCE (B) 29 26 23 WWIW (BB) 11 13 4
KWKI (RL) 710 11 WXRI (RL) 8 11 15 b 2 4
WCMS (C) 6 7 14 WNNR (B) 13 15 13

A
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'We've Got The Winning Feeling!

PolyGram Records
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VANGELIS ; BOB & DOUG McKENZIE
Chariots Of Fire (Polydor/PolyGram) ; Take Off (Mercury/PolyGram)

56% of our reporters on it. Moves: Up 45, Debuts 12, Same 37,
Down 1, Adds 24 including WCAU-FM, JB105, WPGC, Z93,
Q105, KFI, KiIQQ, XTRA, Q106, G100, 92X, KGGI, WHEB,
WGLF, KSLY. See Parallels, debuts at number 30 on CHR chart,
eh?

64% of our reporters on it. Moves: Up 52, Debuts 28, Same 20,
Down 2, Adds 34 including WBEN-FM, B104, PRO-FM, CKGM,
KS95-FM, KBEQ, WZZP, WZZU, Q103, WPST, KTSA, WKDQ,

I Y94, KIDD, WIGY. See Parallels, debuts at number 28 on CHR
chart.

| MANUFACTURED & MARKETED BY |

' PolyGram Records

l L2 2222232220228 88 8RR R4 {
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“SUMMER

SURVIVOR

WGLF

WLS-FM WJXQ  WSPT
WIFI KZ93 WTRU
Y100 WIKS WAZY-FM
WKTI KGGI KRNA
KFI KFMZ

Fe

Distributed By CBS Records

— TN
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NIGHTS®

STREET TALK

What is going on at KIIS-FM/Los
Angeles? The rumors are flying fast and furious
regarding possible personnel and/or programm-
ing changes at the station. At presstime, station
honchos had no comment, but it seemed like just
about everybody else did.

John Lander unexpectedly resigned from
WCKX/Tampa late last week, shortly after ac-
cepting a reassignment from GM to PD. Lander,
who was also doing mornings at the ratings-
beleaguered outlet, is considering establishing a
limited consultancy. Reports from Tampa/St.
Pete indicate that the station is turning quite
“mellow” in its music presentation. We hear that
E. Alvin Davis has signed on as WCKX’s con-

sultant.

WSB-FM/Atlanta will drop its Beautiful
Music format for Adult/Contemporary on
March 15. Former WSB Music Director Mary
Catherine Sneed will be consulting from
Houston and she’ll be hiring a PD and air staff.
It’s being called a bona fide music FM station,
targeting 18-49, and a call letter change is com-

ing.

Street Talk has picked up that all the RKO
general managers have had their bonus plans
“restructured’’ by corporate. That’s a nice way of
saying that the economic cutbacks have reached
into the radio chain’s management pockets. Are
they thrilled? Our guess is — no.

Is Seattle hopping? Check out Page 1 and
Page 3. . . we’ll wait right here. You back? Okay.
Last Friday (2-12) Chet Rogers elected to step
down as PD of KYYX & KXA/Seattle so he
could devote his full attention to being Director
of News Operations for both stations. Replacing
him as PD of KXA is Gary Ryan, who will also
oversee programming on KYYX as well as re-
main on KXA as half of the Ryan & Ryan mor-
ning team.

Frank Holler, Music Director of
Q107/Washington, has resigned to seek a pro-
gramming position of his own. PD Alan Burns,
who brought Frank into the ABC FM a year ago,
recommends him highly, but is now seeking a
replacement.

Lots of radio changes this week . . . Arnold
Chase is exiting WTIC-FM/Hartford, where he
had been PD, to pursue some TV interests.
What that means is a choice programming posi-
tion is now open. Interested parties should con-
tact Tom Barsanti at WTIC and make their in-
terest known.

Mike Scott has left WTVN/Columbus to
become the new PD at WGAR/Cleveland.
Mike replaces Chick Watkins, who resigned at
WGAR to join Sunbelt Communications’
Transtar network as Production Director (R&R
1-29).

And speaking of satellite nets. . .remember
the legal suit that Satellite Music Network
threatened to slap on Mutual Broadcasting over
Marty Rubenstein’s comments about “‘snake oil
salesmen?” Well, attorneys for both sides have
discussed the matter and SMN has decided not
to file after all. Once the full transcripts of the
speeches in question were read, SMN lawyers
decided the comments made were not ‘“‘ac-
tionable.”

Former WNOX/Knoxville PD Jay
Michaels has accepted the PD job at
WAPI/Birmingham. WNOX will be conver-
ting to Country soon, but no replacement was
named for Jay at the station.

More Seattle news? Sure. KBLE-FM/Seat-
tle is now officially KUBE.

Rick Shaw has joined the air staff at
KYUU/San Francisco. After more than six
years at crosstown KFRC, Rick took over mid-
days at the NBC FM last week. And what about
all that supposed “harder rock” product added
at KYUU last week? Our Bay Area spies in-
dicate that KYUU still sounds pretty mellow,
tempo-wise.

Steve Allen, PD at WOMP-FM/Wheel-
ing, is taking the PD post at WDJX/Dayton,
replacing Charlie Butcher. No replacement yet
at WOMP-FM, but Jolene Schreiber will han-
dle the music.

Panama Jack Crabbe is out as PD of
Q101/Meridian with Operations Manager
Larry O’Neal back in the programming chair ef-
fective immediately. Charlie Foxx has stepped
down from the MD slot, although he remains
with Q101, and Bill Evans from WNOX /Knox-
ville is the new station MD.

WTAE & WXKX/Pittsburgh “Air Alert
Traffic” reporter Neal Spence and his fiancee
Lorie Rebar were married last Friday (2-12)
aboard the station’s aircraft, “The Pathfinder,”
while it circled high above the city. Both stations
broadcast the ceremony live as Neal flew the
plane and Lorie served as copilot. The vows were
repeated that evening at a private ceremony for
friends and family back on Mother Earth.

Q105/Tampa morning team Scott Shan-
non & Cleveland Wheeler, also known as “The
Q Zoo,” have taken the act to TV. On Saturday
nights, the pair host a late-night movie on Chan-
nel 44, doing hokey skits and gag routines bet-
ween commercials and movie segments. Does

Count Floyd know about this?

Like father, like son. . .Jerry Sharell Jr.,
the 11-year-old son of Elektra Senior VP Jerry
Sharell, is quite a crooner. The younger Sharell
was asked to open for Rodney Dangerfield
recently at Los Angeles nightspot the Laff Stop.
According to Jerry Sr., the house nearly came

down when Jerry Jr. gave ’em his rendition of
“New York, New York.”
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IMMEDIATE SHARE INCREASES, INSTANT WINS, & DRAMATIC TURN-AROUNDS.

If you need any of the above, our reputation precedes us. CALL 1-800-528-6082
TOLL FREE and ask about the TODD WALLACE money-back guarantee.

Todd Wallace ‘
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Concerts and specials with the top names in rock. Stevie Nicks. Dan
Fogelberg. Foreigner. Journey. Pat Benatar. Rush. Ozzy. Billy Joel.

Live satellite broadcasts produced by Starfleet Blair available exclu-
sively from The Source.

Expanded lifestyle features such as “Money Memo’>~making dollars
make sense. “Whamco!’—sixty seconds of zany commercial spoofs.
“Jaco’s Journal’with award-winning correspondent, C. D. Jaco.

News coverage. In addition to our 2-minute newscasts, “The Source

Break,’ a 1-minute newscast, will be available for afternoon drive time. - =

Plus more from “The Source Report,” winner of Peabody and | ]

Armstrong awards. & '

Want to know more? Write to The Source, 30 Rockefeller Plaza, NY, mi

NY 10020 or call (212) 664-4599. v
-~ (I ETE

“RADAR ® 23 {Spring 1981 Report} Vol. 2 (Aud. to cleared programs + commercial L B =
exposures), avg. aud. per broadcast, adults 18-34, M-S, 6AM-12M. NBC Radio’s Young Adult Network
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JOEL DENVER

MASS APPEAL PERSONALITY RADIO

B94 Buzzing In The ‘Burgh

The magic spawned within a market when a new station fulfills its
goals in the first book is unlike any other. Record promoters and
retailers, concert promoters, and advertisers perk up their ears as it
becomes self-evident that a new force is moving into the marketplace.
Such is the case with Dan Vallie’s B94(WBZZ)/Pittsburgh.

B94 started out playing wall-to-wall
music without live jocks on April 6, 1981, as
the station had only finished making the in-
ternal switch from Beautiful Music five
days earlier. Dan Vallie, who put B97/New
Orleans on the air, was also PD at WMAK
and 92Q(WBYQ)/Nashville prior to joining
EZ Communications. He is now National
PD/Contemporary (R&R 2-12), and is quite
proud of his first-book efforts at B94.

In the fall Arbitron, Dan guided the sta-
tion to number two in teens, just behind
WDVE (AOR), and just slightly ahead of
CHR competitor 96KX. In just one book, the
station also placed itself eighth in 18-34
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Dan Vallie, PD/OM Don Jefferson

adults. This may not seem a great ac-
complishment on the surface, but when you
consider that the station started with a low-
rated BM audience for a base in a 27-station
market, it’s been uphill all the way.

Making The Move To B%4

“Bg4 was once known as WJOI, a Beauti-
ful Music station which didn’t have very
pretty ratings,” said Dan. “The parent
company first flew me into the market in
September 1980 to look things over. At the
time, I recommended that we wait until the
market settled down. WPEZ was in transi-
tion to A/C and 96KX was still adjusting to
that change,” reflected Dan.

“The ball was in the company’s court,
and about three months later we talked
again, and decided it was time to make the
move. I came into Pittsburgh on April 1,
and by April 6 we had CHR music on the air
without any jocks .. .just wall-to-wall
music and promos.

“We started asking people to call us up on
special code-a-phones and tell us what they
liked and disliked about Pittsburgh radio,
and what they’d like to hear on B%4. We
aired these comments, even about other
radio stations, because we wanted to be
credible and straight with the audience
from the start.”

What stations. did they mention? “Outside
of the expected responses of 96KX, WTAE,
and WDVE, we found a lot of WAMO
listeners wanted something different, and
we found out that everyone listens at one
time or another to KDKA. They are
awesome in the city. The next step was to
assemble a staff of professionals,”
reflected Dan.

Personable Personalities

“One of the things I looked for most when
putting the staff together was not only for
how they sounded, but what they had be-

tween their ears too. I was able to go out

and handpick the staff and felt it important
they understand what I expected out of them
up front. They knew that there would be re-

strictions within the personality structure,
s0 I needed people who weren’t afraid of
formatics.

“With the exception of Mark Shannon,
who was the original morning man, the
original staff is intact. To replace him, I
hired *‘Banana Don Jefferson from KSLQ/
St. Louis; Jeff McKay, formerly with
WTIX/New Orleans, for middays, after-
noons and MD duties went to Chuck Tyler
from WSGN/Birmingham; 6-10pm is Beau
Richards from K104/Fresno, but originally
from Pittsburgh; late nights is Rich Anton,
straight out of college, who sounds incredi-
ble; and Bumper Morgan does all-nights
from KJ100/Louisville. They are all hungry
to win, and go out to do whatever it takes.”

The mix of the right personalities with the
right music is vital to completing the pic-
ture of the radio station to the audience.
“With my air staff, and the bright, mass-
appeal CHR music we play, we’re offering
the market something it doesn’t have. The
music is carefully selected not to go too
AOR, or too A/C. I don’t care how big
something becomes in either extreme. If it
isn’t mass appeal, it won’t get on B%4.

“Too often I hear programmers say
something like, ‘Can you believe they
played Rufus and Foreigner back to back?’
Well, I can. I think you have got to show the
listeners you are playing a variety. The in-
dustry is wrong to put labels on too many
things. The audience doesn’t listen that
way. All I know is they will listen to what
they like. At B94, you can hear music mixes
you can’t hear anywhere else.”

Motivation Without Money

Targeting to grab a 12-34 audience lean-
ing female, Dan did quite well. He relied
mostly on the music and some clever pro-
motions that put the station on the streets,
but hasn’t given away any money at all.
“Pennsylvania has some weird liquor laws,
and when we started up our “Thirsty Thurs-
days,’ we started quite a bit of talk. Every-
one was sure we couldn't do it, but the Li-
quor Control Board gave us permission to
offer listeners a case of Michelob Beer or
Pepsi each hour.

“The ‘B%4 Supercard’ has been the main
promotion vehicle for us. Lots of stations do
this, but ours looks and feels like a credit
card, and doesn’t have any sponsor names
on it, just B94. We offer some great prizes
with it . . . nothing cheap. For example last

R . E-'.' ‘

B94 jocks backstage with Rick Springfield
(I-r): MD Chuck Tyler, Rick, Ted Kelly,
and Assistant PD Jeff McKay.

week, it was good for a free pair of jeans
with the purchase of another. The specials
change each day, and we’ve already got
125,000 of them on the streets.”

Continuing his explanation of promotion-
al activities, Dan remarked, ‘“We call
ourselves the ‘Music FM’ and to live up to

AGE WBZZ
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that, most of our promotions are music-
oriented. Every concert of importance has
a promotion built around it, even if it’s not
our concert. Our main vehicles are the old
standbys of albums, concert tickets, and
tour jackets. Many programmers think
they are passe, but believe me, they still
work well.

“As far as outdoor or TV, we did very lit-
tle of it. Our budget is nowhere near what
others in this market have . . . we just work
harder with what we’ve got, and sound bet-
ter doing it. I've had lots of help in learning

the city from the staff, and from Dwight
Douglas, who works with us, from Burkhart/
Abrams & Associates.

Respect For The Competition

“I happen to think that 96KX PD Bobby
Christian is an excellent programmer, and
his years in this market are an advantage. I
myself have moved into a very typical Pitts-
burgh neighborhood to learn the town, and
find out what people want. B%4 is appealing
to the real middle class of the 12-3¢ demo-
graphic, whereas his core audience is ‘hip-
per’ and more likely to listen to WDVE or
WYDD than us on a regular basis.

“I said it before, and I'll say it again . . .
we are hungry. Our people are always on
the street. We take our B94 ‘Honey Bees’ out
to promotions and people go nuts. Teens
like the concept, and so do adults. We've
simply tried to offer a sound, a concept, and
feeling to the audience that can’t be found
elsewhere in Pittsburgh.

“At present, there are a total of 8.4 AQH
shares 12-plus between us. I think there are
more CHR listeners in Pittsburgh than
those numbers show. We are developing an
intensely loyal cume, and will see continued
growth from the dissatified cume of 96KX,
WYDD, WDVE, WTAE, and some of the
FM A/C stations. We can, and will become
number one by being everyone’s second
favorite radio station,” concluded Dan.
Good luck!

Motion

Dan Murphy is leaving mornings at KLBQ/EI
Dorado, AR, to do the wakeup show at KLPQ/
Little Rock, replacing Bruce Cramer . .. Kevin
Carpenter moves from nights to middays at
WGBF/Evansvllle, and Dave Westrich nfoves to
nights from WLW/CIncinnati .. . WRKR/Racine
has a new morning man, Alan Little from
KHFI/Austin.

92X/Columbus announces their lineup: Tom
Kelly 5:30-10am, PD Dave Robinson 10-noon,
Gary Spears noon-4pm, Joe Dawson 4-8pm,
Suzy Waud 8-mid, and Doug Rltter all-nights
... WHUZ/Ft. Wayne PD Tony Richards leaves
to do nights at WFWQ/Ft. Wayne. The new PD
is midday man Jeff Davls ... WBTH/William-
son, WV has named Chip Mostey Operations
Manager ... And congratulations to KOSY-
FM/Texarkana morning man Mario Garcla on
his marriage (2-6) to Joy Bohn.

Bill Evans, most recently MD at WNOX/Knox-
ville, returns to his hometown as MD at Q101/
Meridian. Bill replaces Charlle Foxx, who steps
down, and recently-appointed PD ‘‘Panama’’
Jack Crabbe departs the station over philosoph-
ical differences. Larry O’'Neal takes over pro-
gramming again . . . Sandra Bobek, MD at

www americanradiohistorv com

KEGL/Ft. Worth-Dallas, is given additional
duties as Promotion Director. Danny Owen joins
KEGL to do an oldies show called “Nostalgic
Rock” which airs Sundays, 6am to noon.

WAZY-FM/Lafayette PD Keith Harris is leav-
ing the station to join KRKE/Albuquerque as PD
of that Country station. His replacement is Scott
Dugan, who is promoted to PD, with Bob
Leonard continuing the MD duties . . . Houston
veteran air personality Hank Moore, who has
worked at KULF, and KMJQ, now takes his
oldies show to KYST/Texas City . . . Mike Len-
nen becomes the new MD at WOW/Omaha
from WHUM/Reading, PA.

Rusty Ford, MD at WOKY/Milwaukee two
years ago is back in radio, doing afternoons at
WHHY-FM/Montgomery . . . KATl/ICasper line
up: Mike Cody, from KOIL/Omaha for mornings;
Dave Beneke middays, Marc Rainler after-
noons; Nick Lane, from KOIL/Omaha for nights;
and Rod Peterson all-nights . . . Terri Lynn Erb
named MD at WDIF/Marion, OH with former MD
Ed Douglas becoming Production Director . . .
WEAI/Jacksonville, IL PD Scott Mlkovich and
wife Lynn welcome their first child (1-21), Ab-
bie Lynn, congratulations!



NOBLE’S
“ADULT TOP 40”
FORMAT HAS

ACHIEVED THE
IMPOSSIBLE?

Designed by renowned programmer

Frank F elix, “ADULT TOP 40” has defied
the myths of AM radio in the 80’s!

¢ ITS FAST WITH RESULTS.

You can expect almost immediate
measurable listener response. And
that means a quick route to profitable
new sales.

¢ ITS COST-EFFICIENT.

An extremely low-overhead music-
based format, “ADULT TOP 40” is far
more “Business-wise” than feature-
laden news or variety formats.

o I'TS SUCCESSFKUL..

As THE MIGHTY 690, it notched a 2.4
in Los Angeles from 130 miles away.
And its #1 in total listeners in San Diego.*

And there’s more. So call and tell us about your
impossible situation. With “ADULT TOP 40”, the
possibilities are endless! Contact Bur Franks, V.P.,
Noble Broadcast Consultants, at1 (714)291-8510.
Take the first step to making your AM a winner
this spring!

*1981 LA. fall Arbitron, summer San Diego Arbitron.
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* K104/Erie is running its ‘Little Help”
contest again this year. In the past the sta-
tion has paid heating bills for six winners
for a three-month period. This year, it's ad-
ded one person’s mortgage payment for
three months, plus gift certificates for
kerosene heaters. In one week, the station
received 21,000 entries in the mail.

* CKGM/Montreal is running a contest in
conjunction with the Donnie Iris record
“Love Is Like A Rock.” Listeners take a
guess as to the exact weight of the $500 dia-
mond ring, and if correct they win the
‘lrwk.’,

* WHHY-FM/Montgomery is running the
“Road To Gold.” Listeners are allowed to
enter an imaginary maze, and pick either
left, right, or center on the road to gold. If
they go through the first passage, they win
Golden Flake Snacks, the second wins them
a gold album, and the third wins them 10
gallons of gas and puts them, in the running
to win one of two gold Krugerrands.

* KNBQ/Tacoma has just finished runn-
ing “Hi-Low II” which ran from 6am to
10pm daily. Players called in and guessed
the amount and if they were correct, won it
all. The station offered between $97 and
$1000 as prizes. Over $20,000 was given
away. This is an old promotion, but it con-
tinues to work well as a quarter-hour main-
tenance feature that takes very little time
and doesn’t clutter the station.

* KRBE/Houston is taking advantage of
the Houston Livestock and Rodeo Shows,
which together draw over a million people
every year. Morning man Weaver Morrow
is doing his morning show from the rodeo
for a week, featuring a different rodeo
event each morning. He will be interview-
ing cowboys and will try the event himself,
live on the air.

* Q107/Washington remembered the first
Beatles concert in the U.S. which took place
in Washington on Feburary 11, 1964, by
playing only Beatles songs on February 11.
That night at 8pm, Q107 created the
“Beatles Concert That Never Was.”

* KRQ/Tucson is holding a Bob & Doug
McKenzie lookalike contest at a local com-
edy nightclub. First prize is a trip to the
“Great White North of Arizona” to go ski-
ing.

* WMEE/Ft. Wayne is taking sympathy
on its listeners after six severe weather
weekends by holding a luau complete with
swimming, miniature golf, and tropical
food and drinks. Designated callers are in-
vited, and must come in beach clothes to
complete the setting.

CHR’s Most Accurate

Music Information
Begins on Page 55

Check Marketplace, page 35
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KSKD GETS LOVERBOY PLATINUM — A
new platinum record now hangs on the walls
at KSKD/Salem, OR from Columbia Records
and Loverboy. Shown (I-r) are PD Len E. Mit-
chel and Northwest Columbia promotion
manager Larry Reymann.

A E ,
IT'S SUMMER IN JANUARY — Refusing to
let the cold get him dbwn, WLAD/Danbury
afternoon man Dan Stevens (pictured) did his
all-request Sunday show dressed in a bathing
suit and presented lots of summer records all
day. Also that weekend, the station gave
away an air-conditioner to a lucky but cold
listener.

GRAB THE LOOT AND SCOOT-—
WKLI/Angola, IN recently had a cash grab,
with a lucky listener walking into a bank vault
to scoop up as much cash as possible in 100
seconds. Shown is the winner trying to put
the clamp down on some flying bills blown
around as he whirled through the vault

WSSX ELECTRONIC OLYMPICS — With the
craze towards electronic games gaining
speed faster than a Pac-Man can gobble
cherries, WSSX/Charleston recently held an
Electronic Olympics. The winner was deter-
mined by who racked up the most points on
Space Invaders, Star Castle, and Pac-Man.
Grand prize was $1000 in quarters. Shown (I-r)
are PD Bill Martin, air personalities Andreg
Vincent and Beau Daniels, and the winner.

u‘

STILL NUMBER ONE — WCBS-FM/New York
racently completed its annual Top 500
voting, and again this year, for the fourth
time, the Five Satins’ 1956 hit “In The Still Of
The Night” was voted number one. Shown
{l.r) is Five Satins leader Fred Parris receiving
a Golden 101 plaque from air personality Don
K. Reed.

yd Continued from Page 1

surance. I kept sending his paychecks right
along until he took the Atlanta job. In fact
we were instrumental in putting two of our
people in Max’s employ down there, so I
can’t even understand the suit.

“The fact is this: Max was the PD at the
time we hired (consultant) John Sebastian.
John had some key people he’d worked with
in the past. One was (current WLUP PD)
Tim Kelly, who was renowned in Chicago
from WLS-FM. He became available, John
put the thing together and talked to me
about it, and we had the opportunity to br-
ing a guy over who really knew Sebastian’s
music research and knew Chicago. It had
nothing to do with Max. He's a great guy
and a fine PD.”

Continued from Page 1

solutions to problems midnight-3am.
“They Asked For It”

Impetus for the new programming stem-
med from listening to affiliates, Penn told
R&R. He noted they spelled out an inability
to do late-night longform programming, the
need to save dollars, and the desire to have
more salable programming in those hours
as specific needs.

Topics are switched frequently, Ex-
ecutive Producer Maurice Tunick said, to
give the shows a choreographed feeling. For
example, he singled out moving from
money markets to career advice to land
values as one set of topics in the Williams
show. Tunick also told R&R that new host
Meltzer’s New York accent was tested over
WAVG/Louisville before he was signed.

Current NBC Radio affiliates are being
given the first right of refusal for the pro-
gramming. But according to Penn, their
time runs out this weekend. Affiliates
receive the programming free but are re-
quired to clear three spots an hour earlier
each evening or in a comparable rating
time.

Wwww.americanradiohistorv.com
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Continued from Page 1

there are no job openings, then I will
relocate wherever I have to. I'm going to
take a few weeks to relax, and then start to
look around. I do wish KJR the very best.”

Hill, who joined WCBM as PD 2% years
ago, commented, “I'm really thrilled that
the company has the faith in my abilities to
give me this new challenge. WCBM VP/GM
Harold Deutsch is an incredible person and
he really prepared me for the transition
from CHR to A/C.” (Hill programmed
KMGK/Des Moines, a CHR station, prior to
joining WCBM.) “I look forward to the
challenge, but will miss everyone in
Baltimore.”

Arlington Takes
Over WCBM

Taking over the programming at WCBM
is Assistant PD Dave Arlington, who was
promoted to PD. Hill commented on his
former assistant, “Dave is one of the best
‘number two’ guys in the country-and is
mon;e than ready to handle the ‘number one’
spo n

Arlington told R&R, ‘I started here at
WCBM in 1974 as a part-timer. I’ve done the
all-night show, been Production Director,
and most recently Assistant PD for the past
several years. I want to thank everyone
here at Metromedia for the vote of con-
fidence and for bringing me along to my
present promotion. Harold Deutsch has
been great to work with and I look forward
to many more years with him, program-
ming this great station. Ben Hill has done a
great job, and I think he’ll do very well in
Seattle.”

FC C Continued from Page 1

Seven House Democrats
Back EEO Program

Meanwhile, Rep. Wirth and six
Democratic members of his panel wrote the
FCC last week to voice ““strong objections”
to recommendations from the Office of
Management and Budget (OMB) that the
FCC’s EEOQ program be severely curtailed.

If adopted, said the Congressmen, the
changes “would seriously compromise ef-
forts to guarantee EEO in broadcasting and
would be a significant departure from the
federal government’s longstanding com-
mitment to minority involvement in the in-
dustry.”

They continued, “The reports required of
broadcast stations are indispensable tools
for ensuring compliance with EEO stand-
ards and should not be eliminated. We
strongly urge the FCC to reject these ill-
advised proposals.”

Besides Wirth, signers were Commerce
Committee Chairman John Dingell (D-MI),
Al Swift (D-WA), Cardiss Collins (D-IL),
Henry Waxman (D-CA), Ed Markey
(D-MA), Tom Luken (D-OH), and James
Scheuer (D-NY).

Boulding

Continued from Page 1
commitment to winning that every pro-
grammer wants . . . he wants to win. I've
always looked for that kind of situation, and
I’ve found one.”

Boulding, who will join WJPC in a few
weeks, signed a longterm contract with the
station. No immediate replacement was
named for Boulding’s vacant promotion slot
at MCA.

Continued from Page 1

armed paperhangers. We're looking for-
ward to putting the whole package together
and making it fly, and we hope that this is
the first of many. This marks the first time
that we've owned 100% of a station. We
won’t be actually down there running it . . .
Mark Heiden is the GM, Steve Bridgewater
the PD, and Jessica James the MD, and
they will remain.”



On The Back Page,
A "Quarter” Still Goes “Pretty” Far:

JARTERFLASH
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F 199 Produced By: John Boylan

96KX 24-19 KSKD 12-6
B104 deb 27 KLUC deb 29
KEGL 24-19 WFBG add
CKLW add WCIR add
KYYX deb 25 Q104 30-24
KZZP deb 28 7102 add 34
3WT add 39 WXLK add
WPST 33-28 KKQV deb 28
KHFI deb 23 KSEL-FM 27-23
G100 add 30 KVOL deb 27
WHHY-FM add WTRU 29-24
Y103 add WAZY-FM add
KX 104 deb 30 WCIL-FM add
WOKI 31-23 KFMZ 24-20
WSSX 11-9 KENI add
WJXQ 28-10 KSLY add
KZ93 deb 19 KATI add
WNAM add KOZE 29-23
WIKS 13-10 WPGC 30-29
KKXX 23-15 CHUM 21-20
KIDD add 793 on
KNBQ 29-22 Q105 25-24
KIIS-FM on
KIQQ on
WPHD 19-17
y WRCK on
CSEHEN WLAN-FM on
RECORDS WAEB on

Distributed by Warner Bros. Records

WKRZ-FM on
K104 29-28
WKEE deb 39
KBFM on
WZYP on
CK101 on
WBBQ on
WSKZ on
WBCY on
WRVQ 23-20
WZOK on
7104 on
WKDQ 28-24
KJRB on
KBBK on
KRQ 25-22
WACZ deb 29
WIGY on
WOMP-FM 33-30
95XIL 34-30
WFOX on
WCGQ on
KELO 37-35
KKLS on
WSPT on
99K G deb 37
KCBN deb 34
KDZA on
KYYA deb 29
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WIFI deb 30
WCAU-FM 35-31
96KX 29-27
CHUM 20-14
WLS-FM 33-33
195 add
WGCL 269
KRLA 19-13
KIQQ add
WPST 29-24
WAEB 26-22
Q106 deb 29
WKRZ-FM 24-21
WFMF 27-21
KXX106deb 30
G100 26-21

Y103 add

WSKZ add
WOKI add
WSSX deb 22
WJXQ 10-4
7104 23-16
KKXX deb 32
FM103 24-19
Q104 16-10
KKQV deb 27
KSEL-FM 21-15
KVOL 29-21
KQWB add
WAZY-FM deb 28
WCIL-FM 10-8

“Oh) Prett

Woman™

Produced By: Ted Templeman

(Frozen) KRNA deb 25

99K G add
KCBN 39-32
KDZA add
WBEN-FM 37-35
JB105 on
Q107 on
KEGL 23-22
KYYX on
WPHD 12-11
WRCK on
3WT 40-38
WDRC-FM 27-26
WLAN-FM on
K104 deb 39
WKEE 39-37
KBFM on
KLPQ add
WZYP on
WHHY-FM on
BJ 105 deb 37
WBBQ on
WBCY on
WSEZ on

WRVQ 20-19
K793 on
WIKS on
WMEE on
WKDQ on
WDJX on
KIDD on
KJRB on
KNBQ on
KHYT on
WJBQ on
WGUY on
WOMP-FM 28-25
95XIL add
WZYQon
WCGQ on
WISE 32-30
WXLK on
WSPT on
KFMZ 23-21

‘!‘-co""sl
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JEFF GELB

PART ONE

The Superstars Tapes

Ten years ago WQDR/Raleigh signed on the dotted line to become
the first Superstars affiliate station of the then-fledgling Burkhart-
Abrams consultancy. In the ensuing decade, it’s safe to say that the
Superstars philosophy has permeated throughout all of album-based
radio, helping to usher the format into its third generation.

Annually, the Superstars client stations
(62 plus two research-only clients, WMMR/
Philadelphia and WMMS/Cleveland) gath-
er for three days of intensive meetings with
four consultants: Lee Abrams, Lee Mic-
haels, Dwight Douglas, and Jon Sinton. I
trekked to Orlando for this year’s confab,
and corralled all four consultants at the end
of the sessions for two hours of detailed con-
versation about the state of AOR radio and
the music industry as we look ahead to the
challenges of the Eighties and beyond.

R&R: The theme of your gathering this
year was “back to the basics.” What exact-
ly does that mean?

@ LA: Over the last ten years, Superstars
has been in control. We could plug in the for-
mat in most any market and be pretty suc-
cessful. Well, we got kind of lazy, and in the
last year-and-a-half, not only other consult-
ants but also individual independent pro-
grammers have reached a level of technol-
ogy that equals ours. So what we’re getting
into is the perfection of the basies: the sim-
ple, common elements; tightening down the
bolts. We have to get it down to where we’re
not just competitive, we have to be clearly
better in all the essential areas: music,
delivery, production, etc.

R&R: Plus there’s a whole second gener-
ation of programmers out there who may
need this review of the essentials.

JS: The bottom line is that we looked at
the people in the meetings and each of us
didn’t know 50% of the people in the room.
We’ve had our first graduating class!

LA: In the ‘old days’ there were 15 people
in the meeting room; first-generation guys
who really knew the basics. Now we have to
reteach those basics clearly better than our
competitors.

JS: We've taught so many people how to
do Superstars and some are now at stations
across the street from us now. We even
have program directors who grew up listen-
ing to our format! It’s scary!

R&R: Does the ‘“‘back to the basics”
philosophy mean you go back to the time-
and-temp jocks and leave personalities
behind?

LA: There are two types of jocks: the
jocks who really have it, really go for it, and
those who don’t really have it all together.
And rather than let those people screw
around with liners, we're going to have to
tighten them down.

DD: This is not just an AOR problem. I
work with several formats, and I can tell
you that in CHR, for example, I can name
about four really great jocks. The rest, God
love ’em, have great voices, are great pro-
mo readers, are consistent board-runners,
and are great with liners.

In terms of talent, there are certain peo-
ple who are communicators. There are
others who can’'t be developed into a
Howard Stern (DC101/Washington morn-
ing man) or a Steve Dahl (WLS-FM/Chica-
go afternoons). I throw out this challenge
daily: please, if there are any people out
there who think they're ready for the big
time, developing into morning talent, stand
up and let us know you’re there.

JS: There’s an attrition rate too. This is
not the best-paying industry in the world.
People can go to a tech school and could be
reading X-rays in some major hospital and
probably be making better money than
many air talents make in the U.S. today.

R&R: Does ‘‘back to the basics” mean
the Superstars stations will be changing
their musical postures?

LA: No, music stays very similar. We
believe very deeply in our music. When we
analyze our stations that are having any
kind of trouble, whether it’s overall or in in-
dividual demos, it always gets back to ex-
ecution of mechanics rather than music.

P> DD: Lee uses the phrase ‘balancing
science and emotion,” and I agree with
that. Some records just don’t test well; the
Police, for example, but when we play
them, we get positive 25-34 male calls all the
T e e Wl Sty T g
“If anyone in rad- ' X
io in the next ten
years uses an
overload of sci-
ence, he’s going
to find his ass out
on the street.”
— Dwight Douglas A . W
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time. Jon & Vangelis is another example of
a record that didn’t test well, but has per-
formed very well for us. These are called
reaction records, and all formats of radio
have them.

JS: You can’t approach radio from such
a simplistic standpoint as to say, “These
are the criteria and they’re rigid; nothing
else goes.” That’s stupid. You have to be
able to see the big picture.

R&R: How has Superstars reacted to the
more research-oriented consultancies and
AOR'’s?

DD: It’s a market-by-market decision.
The way we will react to Hattrik and
Doubleday in Washington, DC will be very
different from the way we deal with him in
Minneapolis. It's the same with any of the
other consultants.

In general, I feel that using research
without emotion creates an imbalance. It
may work well in one market and not well
in another. If anyone in radio in the next ten
years uses an overload of science, he’s go-
ing to find his ass out on the street. You
have to be able to understand the body
politic; the emotion and the soul of the town
you’re working in.

In any case, we’ve always done research
of many different kinds. I've talked to
200,000 people face-to-face in Washington,
DC in three years. We just don’t hang that
sort of information out on a shingle.

LA: Callout is valuable and a lot of our
stations do it. But it’s a matter of balancing
it.

JS: It has to be an ingredient, not the en-
tire recipe.

R&R: Will 12-plus remain the most im-
portant demo for you to help your stations
achieve?

Getting Back To The Basics
Balancing Science & Emotion

Buying Futures

>EVe

DD: Absolutely not. One of the problems
with radio is that we love that ‘‘ego share.”
It’s kind of like the Cincinnati Reds: they
didn’t have the best record but they were
the best team. That's the way you have to
look at the 12-plus share. It means some-
thing in terms of overall head trip; it’s a
warm body count.

[ | We have to start looking at the demo-
graphic cells, and how to deliver 25-34 men,
which will make the 2549 men picture look
better. As far as teens are concerned,
you're going to get them whether you want
them or not; they have nowhere else to go in
many markets. You have to “buy futures.”
A lot of consumer habits are formed be-
tween the ages of 15 and 22 years of age. If
you decide you’re going to buy Charmin
toilet tissue when you’re 20, you may buy it
for your whole life. If the marketeers of
some of these products are wise, they’ll
comprehend that with AOR they’re buying
current 25-499 men and also buying
12-24-year-old futures.

R&R: I'd like each of you to give a pro-

gramming suggestion for gaining 25-plus
listeners.
A LM: You can do it through the music
with AOR depth: some of the oldies we re-
call from our college days that, when play-
ed now, are bringing 25-plus men listeners.
You can do it with music features like the
“Electric Lunch,” which gets men and
women 18-plus. It’s an hour’s worth of clas-
sic gold that pushes that button that was
pushed the first time you heard that great
Byrds tune (or whatever). It’s rock and roll
but it’s an hour of rock and roll without
AC/DC or Ozzy Osbourne or Van Halen.

DD: It’s also knowing what not to do: cer-
tain promotions can come off very juvenile.
They show up in focus groups all the time in
comments like, ‘“They’re talking to eighth
graders with that.”” A rock and roll army,
for instance, could be construed by an older
listener as a negative, whether it’s because
of the antiwar thing he went through, or just
because it makes him feel out of touch with
younger people.

JS: Let me offer the other side of the coin
to what Dwight said. There are certain pro-
motions which, if done right, are classy
enough to appeal to 25-34’s. If promoted pro-
perly in the mass marketplace, so that peo-
ple are turned on to listening to your station
for them, they can be brought in. Of course,
you have to be very careful not to blow off
the core audience with that particular pro-
motion. As a suggestion, you can daypart
promotions like you daypart music.

For example, try a racquetball or tennis
tournament. It’s a good sales promotion in
that you can tie in not only the court you're
using but Wilson, Spaulding, or another
sporting goods or clothing manufacturer
(that’s important because you can use the
clothing as prizes). You can also tie in a soft
drink company; the more people you tie in
the more schedules you can sell on the air.
Also, you can break up the age groups of the
participants just as Arbitron does: you can
have teens, 18-24’s, 25-34’s, and 35-plus. If
you advertise properly, you can attract a lot
of older people and expose them to your sta-
tion’s lifestyle.

LA: This is a very deep question and I
could give a better answer if I had half an
hour to talk about it. But here are three key
points:

First, consider the realistic 25-34 listener
who's going to listen to your station and
generate numbers: he’s going to be the mood
listener. He listens to you when he’s in the
mood for rock and roll and he knows to
come to you for it. You have to give him
exactly what he expects from you: Pink
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Gaining in 25-plus

Floyd, Stones, Led Zeppelin, Foreigner.
He’s not your regular listener, but when he
does tune in, you have to be able to deliver.
That was the bottom line to the WKTU suc-
cess story: not everyone was into disco all
the time, but when the mood struck them
WKTU was the place to go.

Second, understand the realistic psycho-
graphics that make up 25-34's. In reality,
you might have a 30-year-old country fan
who hates R&B and rock, or the 30-year-old
who likes Barry Manilow and Neil Dia-
mond, or the 30-year-old who grew up with
Cream and Jimi Hendrix and still enjoys
hearing those artists. But of the 40 or 50 dif-
ferent types of 25-34’s, understand which
ones you have the real potential of reach
ing, and then hone in on their tastes.

Third, make sure that in every fifteen-
minute set you play some timeless music by
the all-time greats. As Dwight mentioned,
musical likes are formed early in life. If I
ask my Dad what his favorite music is now,
he says big bands. If I ask him when he got
into it, he’ll say the Navy in 1938.

R&R: In reference to getting older listen-
ers with AOR music, what’s become of
‘“Superstars Two,” a format we last spoke
of a year ago (1-23-81) that was geared
toward upper demo AOR listenership?

LA: We developed it over the last two
years and are pitching it now. There's some
testing going on right now at stations we
can’t mention. The response from focus
group testing so far is very encouraging.

“What we’re get-
ting into is the
perfection of the
basics . . . we
have to be clearly
better in all the

essential areas.”
— Lee Abrams

This is such an obvious format! But the
reality is, at this point in time, Superstars 2
will only work in 15 or 20 markets, places
like Detroit, Los Angeles, New York, or
Boston, where there are enough 25-34’s in
the right psychographic who would find the
format attractive.

I've been in Detroit when all three AOR's
were playing AC/DC at the same time.
Where's the choice in that? There’s
something happening here: 30-year-olds
have kids who are into AC/DC, but mom
and dad aren’t! They'd rather hear so-
meone like Steve Winwood. This is called
the ‘“radio generation gap'’; they’re too hip
for Manilow and too old for AC/DC. For
those people, Superstars 2 is the answer.

Next week, the four Superstars con-
sultants continue their radio discussion,
focusing on such topics as the state of AOR
music in 1982 (and why it may have been
better ten years ago), and shattering myths
about what radio format sells the most
singles. It’s thought-provoking, controver-
sial reading.

WEIR OUT WEST — Arista’s Bob Weir (of
Bobby & Midnights) pulled a guest DJ shift at
KBCO/Boulder prior to a local appearance.
Pictured (I-r) are KBCO alr personality Richard
Ray, PD Dennis Constantine, assistant PD
John Bradley, and Weir.
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Watch for a new AOR in Montana, where
KFXY signs on in March with 100,000 watts
from Kalispell. Debbie Jubb programs . . .
Mark Thompson gets MD nod at Y95/Rock-
ford . . . Jim Richards accepts MD position
for 91X/San Diego (along with sister AM
station) . . . Bob Spence joins WGIR-FM/
Manchester as PD from WYDD/Pittsburgh
. . . Dave Scott is named MD for WLLZ/De-
troit. Also new to WLLZ is Marsha McAlvey
from WILS/Lansing for nights... Tony
Evans exits as KUPD/Phoenix PD. ..
Mike Perkins is upped to Operations
Manager for WYDDyPittsburgh from PD
(he’ll retain that title as well) ... Jim
Pemberton is elevated to Assistant PD post
at WFBQ/Indianapolis in addition to his
MD responsibilities. .. Jeff Pollack Com-
munications signs M105/Cleveland as a
client station and withdraws from WNOR/
Norfolk . . . Sheilsa Rene joins KSFX/San
Francisco for interviews and special pro-
gramming . . . KAZY/Denver links Kelly

O’Neill and Jay Cooper for mornings . . .
Greg McClure gets News Director title for
KZOK /Seattle from neighboring KZAM . . .
Paul Crosswhite rejoins KNX-FM/Los
Angeles from KCET-TV for news reporting
... Brian McFadden is new overnights to
WQDR/Raleigh . . . Chancey Blackburn
joins WMET/Chicago for part-time airwork
.. . Tom Collins is upped to overnights from
weekends at KAZY/Denver . . . Kelly Gar-
rett joins: WCMF/Rochester from WTIX/
New Orleans for news...KBOS/Tulare
hires Kathy 0’Connell from WBAI/New
York for weekends . . . Rick Mentler joins
WIZD/West Palm Beach for part-time air-
work from neighboring WIRK . .. Bruce
Figler joins WRKI/Bridgeport. for part-
time airwork from WTFM/New York . . .
M105/Cleveland hires Eddie Fingers from
WSAI/Cincinnati for weekends.

UPDATE

AOR Reporter Profile

WERI-
FM 164

Co-PD’s: Ulysses Gallman,
Steve Feldman

Power: 16,000 watts
Consultant: none

“The foundation of WERI-FM’s
format is diversity of rock music in
all its forms. In our record library
we’ve included four decades of rock,
from Bill Haley to Soft Cell, and such
related genres as jazz fusion, reggae,
blues, funk, and folk. The philosophy
is to create a fresh sound for rock
listeners aged 18-35. We have worked
to establish musical flow, maintain-
ing a progressive sound while
avoiding awkwardness or soundalike
sets. We remain competitive by mix-
ing a broad rotation of well-known
album tracks and radio hits.

“As MD I try to be frank when
evaluating adds. Face it, there’s an
onslaught of faceless formula rock,
crunch metal, and trendy new wave
descending on AOR radio. I look for
music that stands out with personali-
ty, a distinct sound, lyrical depth, or
just plain old good hooks. In 1981 less-
acknowledged acts such as Del Shan-
non, Shot In The Dark, Joan Ar-
matrading, Garland Jeffreys and
Squeeze, to name a few, all offered us
this fresh sound.

“The bottom line: I don’t want to
bore, or blow out ears, or kick
anyone’s ass.” — Steve Feldman

Westerly, Rl

] Promotion Of The Week ‘

KMEL DART BOARD: Recognizing
KMEL/San Francisco morning man
Alex Bennett’s street reputation as the
jock everyone loves to hate (because of
his sarcastic wit), Promotion Director
Kenny Wardell helped to produce an
Alex Bennett dartboard. 600 were cre-
ated to sell by mail at $10 apiece, and
have been a hot item on Bennett’s show.

More music or else! WRIF/Detroit’s put-
ting its money where its music is in a new
promotion that guarantees listeners will
hear at least five songs in each set without a
paid commercial interruption. If a listener
hears a set with less than five songs and is
first to call a special number, he or she wins
$5000. The campaign, being advertised
heavily on TV, continues through March 19.
Speaking of WRIF, the station just cele-
brated its 11th AOR anniversary with listen-
er parties, an on-air retrospective of the
station’s history, and prizes consisting of al-
bum catalogues by artists popular over the
past eleven years . . . Who stole the goods?
That’s what KMJX/Little Rock is wonder-
ing, after thieves broke into the station’s
transmitter and stole enough components to
put the station off the air for one-and-a-half
days last week ... Congratulations to
WMMS/Cleveland PD John Gorman and
new bride Mary Helen ... KMJX/Little
Rock just held a successful ‘‘beer hunter”
party, which has led MD Sandy O’Connor to
ask for other stations’ help in organizing a
regional or national beer hunter competi-
tion. Contact Sandy for more details at
(501) 2246500 . . . You should have been
there: KZAP/Sacramento just held its sec-
ond “cutest tush’ contest at an area bar,
where 10 men and 20 women displayed their
“assets” to an admiring crowd and KZAP
jocks who acted as judges. Winners in male
and female competitions each won $100 . . .
WLRS/Louisville just held a ‘“Snow Ball”
promotion, offering $1.02 lift tickets to 1002
listeners for a day’s skiing at an area resort
... Musicvision album rep Jon Scott's
moonlighting as a jock on an hourlong
weekly radio show called ‘“Visionary Mu-
sic” at a Los Angeles college station, KCSN.
To kick off the show, Jon had friend Tom
Petty by for a rare interview . . . “If you
think his face is ugly you should see his
car”: KSJO/San Jose invited listeners to
photograph their ‘“ugly cars” for a contest
judged by the KSJO jocks. Grand prize win-
ner received a $500 home stereo and had the
car displayed at an area auto show . . . Re-
cycled rock and roll is the theme of a pro-
motion that ties in Seven-Up, a California
record chain, and KMEL/San Francisco,
KTIM/San Rafael, and KVRE/Santa Rosa,
among others. The stations are asking
listeners to bring in Seven-Up cans for re-
cycling, to receive in turn $2 off the pur-
chase price of any record or prerecorded
tape of their choice.

February 17 was Buzzard Day in Cleve-
land, by Mayor’s decree, in celebration of
WMMS'’s third straight win in the Rolling
Stone Readers’ Poll for favorite radio sta-
tion. To help commemorate the event,
EMIA’s Michael Stanley Band will play in a
special live Coffee Break concert broad-
cast ... Bob & Doug mania reigns in
Detroit, where WRIF has been giving away
an average of 600 Bob & Doug bumper
stickers daily...More great fall ARB’s:
KLAQ/EI Paso’s rise to #1 in the market
with a 14.5; WXLP/Davenport’s move
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POLICE RAID WPLJ — A&M'’s Police stopped by the offices of WPLJ/New York for an interview
while in town for a concert date. Pictured (I-r) are group’s Sting, WPLJ'’s Lisa Robinson, group’s
Stewart Copeland, WPLJ Promotion Director Kim Reis, A&M’s Michael Leon.

4

10.8-11.5. . . Missing Numbers Dept.: Those
wondering how WMYK/Norfolk might have
done in the Fall ARB’s (in which the station
and its AM counterpart WZAM were
delisted) might want to check out the sta-
tion’s numbers in the Dec.-Jan. Birch
report for Norfolk, which showed WMYK at
a 13.4 to WNOR'’s 8.9...Congrats to
KOLL/Gillette MD Dave Kallaway, who
was married on the air last week to Elaine
Chrobak...Mardi Gras comes to New
Orleans on February 23, but celebrating has
already begun, according to WRNO. Sta-
tions seeking live commentary from the
festivities can call WRNO MD Dave Nichols
at (504) 889-2424. . .WBCN/Boston continues
its petition drive to ask the United Nations
to declare John Ono Lennon’s October 9 bir-
thday as an international day of peace.
Helping spread the campaign nationwide to
date are WNOR/Norfolk, KGON/Portland,
KZEW/Dallas, KCAL/San Bernardino,
KMOD/Tulsa, KDKB/Phoenix, WRIF/De-

3 M _
VENTURES VENTURE TO EL
PASO — Veteran instrumental rockers the
Ventures played a set in El Paso recently, and
then visited KLAQ. Pictured (I-r) are PD Arin

a

Michaels, group’s Nokie Edwards and station
MD Rob Roman.

troit and CHUM-FM/Toronto. Any other in-
terested stations should contact PD
Oedipus or Programming Assistant
Priscilla Simms at (617) 266-1111. . . Copping
awards at the annual Superstars confab in
Orlando were WAAF/Worcester, for best
promotion (the Rolling Stones concert
ticket giveaway); KISW/Seattle, for best
morning team (Langan & West) and best
major market AOR; WLAV/Grand Rapids,
best medium market AOR; and WWCK/-
Flint as best small market AOR.. . KNX-
FM/Los Angeles’s musical jingles have
been honored with a 1981 Clio award. The
jingles were produced by San Diego’s Tues-
day Productions.. KLZR/Lawrence, KS
has marketed its annual “KLZR Candle,”
produced locally by Waxman Candles. The
colorful candles, which are embossed with
the station’s logo, are used as giveaway
items and for table decorations at the sta-
tion’s Tuesday night “106 Dinners” at a
variety of local restaurants, where featured
meals are $1.06...KISS/San Antonio
awarded local band the Max with $5000 for
being voted favorite act on the station’s
homegrown album...KZAM/Seattle is
cohosting a radiothon for Greenpeace. The
6-hour marathon started last week, and
allowed listeners to call in bids on over
$20,000 worth of merchandise. Last year’s
radiothon for Greenpeace brought in over
$45,000 in collected pledges...New AOR
KFXZ/Montana needs album service from
all labels. Contact PD Debbie Jubb at (406)
755-0985. . . WXQR/Jacksonville, NC has
moved. The station’s new address is 1011
Hargett St., Jacksonville, NC 28540.
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STOOGES-FEVER: What comes after
Bob & Doug-mania? WLVQ/Columbus
thinks it’s sure to be Three Stooges fever.
The station sponsored a five-hour Stooges
marathon, and held a drawing at the event
for a grand prize offering of fifty cream pies
plus maid service to clean up after the win-
ner threw (or ate) his pies.

ONSTAGE PASS: WYSP/Philadelphia
celebrated a local appearance of the J.
Geils Band by offering onstage seats for the
show plus a camera to the listener who sub-
mitted the most accurate guess of the loca-
tion of the best seats in the house.

VIDEO WEEKEND: WHMD/Hammond
sponsored a Video Weekend, awarding a
Zenith color TV plus free cable and HBO
service for three months to a winning
listener. Also awarded were free cable and
HBO hook-ups plus copies of Gary Myrick’s
latest Epic album, “Living in a Movie.”

LYRICS COMPETITION: WRIF/Detroit’s
morning show is asking listeners to submit
their own lyrics to current songs. The win-
ning entry will be recorded by the entrant
and the morning show hosts and the entrant
will guest on the morning show when the
song is debuted.

THE GIFT OF SEX: KROQ/Pasadena
tied in with Posh Boy, Kenny Ryback Pro-
motions, and the Gleaming Spires album
cut ““Are You Ready for the Sex Girls’’ for a
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Valentine’s Day promotion. Participants
were asked to send a photo, drawing, or
written description of how they got ready
for that ‘special’ Valentine. Winners, picked
by the group on the air at KROQ, re-
ceived gift certificates worth up to $200 at
the International Love Boutique, or copies
of the Gleaming Spires album.

CONCERTS&CONVERSATIONS

PRESENTATIONS: WRXL/Richmond
presented McGuffey Lane for $1.02.

CONVERSATIONS: Loverboy, Quarterfiash on
KIDQ/Boise...Marshall Tucker on
WBWB/Bloomington. . . Roger Glover, Thin Liz-
zy on CHOM-FM/Montreal.. .Bob & Doug
McKenzie on KKRQllowa City. . .Peter Tork
(Monkees) on WLIR/Long Island...Ozzy
Osbourne, Starflghters, Kasim Sulton on
WIOT/Toledo. . . Molly Hatchet, Harlequin on
CITI-FMIWInnipeg.

{ AOR’s Most Accurate

Music Information
Begins on Page 41
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A/C PROMOTION EXEC, PD SHARE IDEAS

How To Improve
Local Sales Research

A significant number of calls and letters asking about research
specifically request reasons and systems for measuring local record

sales.

This week two streetwise industry pros
comment on the purposes and pointers for
better local sales analysis: Rick Bisceglia,
former MD at WXLO (now WRKS)/New
York, currently Manager/National A/C Pro-
motion for Arista Records; and Barney Luv,
Program Director at top-rated A/C WIBA/
Madison.

As you will see, both individuals believe
the key for obtaining valid sales research
is to find and develop strong working rela-
tionships with the right retailers.

Why Do Local Sales Research?
BL: Local research ! %

e

-

is essential because
every market is dif-
ferent. For example,
black product doesn’t |
have much accept-
ance here. However
because of our big uni-
versity, rock sells very
well. Which ones are
right for me? Local
sales will help me find
that answer. Barney Luv

RB: Although many stations often drop
a record as soon as it loses its bullet on
R&R’s A/C chart, it isn’t necessarily time
to move that song to recurrent status. Con-
versely, if a record is No. 5 with a bullet,
that doesn’t mean you still have to play it.
The point: local research provides you with
a sharper perspective about the decisions
you make.

BL: We check single sales as well as LP’s,
because they do sell to adults here. For
example, the Foreigner single “Waiting For
A Girl Like You” was bought by more adults

than the album was. That’s just one exam-
ple of how local sales helped me reach the
right decisions.

Finding The Correct Retailers

RB: The first mis-
take music directors
make when they start
out doing sales re-
search is in attempt-
ing to develop relation-
ships with and under-
standings of the street
record business over
the phone. At this
stage, the best move
is to go visit a record )
store, introduce your- =1 e TR
self, and just hang out  Rick Bisceglia
for about four hours. You’ll learn more in
that short time than you would in a year
by simply dialing various outlets for their
“Top Twenty.”” Meet each store before you
call it. It’s obviously important to learn
which retailers serve your current or po-
tential listeners. In major markefs, this
means visiting a lot of stores, but it’s the
only way to do it properly.

BL: Right. You have to be very select-
ive about your retailers because they, like
radio stations, appeal to a certain clientele.

Building Better Retailer Rapport

RB: Generally speaking, record retail-
ers are not yet conditioned to the potential
sales value of A/C radio. So you have to
help the educational process. We’re work-
ing on that ourselves. Not only is it import-
ant for you to know what records are being
bought by your audience, it’s just as vital
that the retailers know what you're play-

M
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BABY, LET’S SET A DATE — 3WS/Pitts-
burgh proudly released its all-new 1982 cal-
endar, complete with special station events,
sports broadcasts, lineups, features, and fult-
color illustrations of the station serving the
city in varijous ways. How else would you
know that May 26 is “Remember Your Prom

Day?"

1982 KNBR CALENDAR RIGHT ON SCHED-
ULE — Following its faithful procrastinating
tradition, KNBR/San Francisco's new calen-
dar is released right on time — in February!
The poster is available free from a local fur-
niture chain, or for $1 through the mail. The

road to good ratings.

' KBND SUPPORTS JOBLESS

a good one that it deserves reprint:
Dear R&R,

ties.

Free Spots To Employers

We received the following letter from KBND/Bend, OR PD Chip Lewis. The idea is such

In response to the growing unemployment rate in Central Oregon (which is now up to
17%). KBND has begun a service to listeners which we hope will help.

Because it can be an expensive proposition to look for work (since running ads in the
newspaper requires full payment up front) we have offered Central Oregon’s unemployed lis-
teners a chance to run their “situation wanted” ads on our air absolutely free for five days.
We run the ads in morning and afternoon drive to give maximum exposure, and if the listener
warnts a repeat ad, he can send in another one the following week.

Now, to make the employers feel more like hiring someone they hear about from us, we
are offering them this: Free advertising if they hire a person who listed their ‘looking’ ad with
KBND, in an amount equivalent to the new employee's first week’s gross salary. The only
catch is that the person must be hired for at least three months.

In the first few hours after our first announcement, we received over 100 want ads trom
unemployed folks. It's already beginning to look like we'll have to run several editions in the
morning to get everyone in. The idea was hatched after Station Manager John Stenkamp and
! discussed how we could do our bit to try turning attitudes around in this area. We thought
that this might be a good kick to show we care about the future of our service communi-

Great work, Chip, and ideal for secondary market stations seeking to enhance their com-
munity images while providing a genuine service!

KNBR Gang is shown walking the yellow brick |

ing. Make sure they each get a copy of your
weekly music. Why? If they’re not suffi-
ciently stocked with your new adds, an ac-
curate judgment of a record’s impact is
impossible.

Many A/C stations lament over not be-
ing recognized as a sales influence in their
markets. Often, the real problem is the sta-
tion itself. Make your presence felt through
a steady, friendly rapport — that’s the key.

BL: Get to really know the people you
talk with. You don’t want to be too famil-
iar to them, but after awhile you should be
able to determine if the person supplying
you with sales information is personally bi-
ased. That'’s critical, because you run into
that a lot, particularly with young retail
clerks, who just might happen to dislike a
certain artist. By spending the time to know
the people I talk with, I can uncover those
individual prejudices. I try to learn as soon
as possible whether or not a retailer will be
straight with me. Now, every store will hype
to a certain extent at various times, but if
I get a truly negative feeling about a store,
I'll stop researching them, regardless of

their size. Direct Benefits

RB: Over time, when your rapport de-
velops into trust, you can believe you're
getting the truth. Furthermore, this trust
will bring you more information: specific
piece counts, demographic appeal, or sim-
ple things like less time on hold.

BL: Some stores have learned to give
me readings about specific songs and art-
ists, rather than merely the best sellers.

That’s very helpful for an A/C format. Some-
times they will tip me to something special
selling that week which I might be inter-
ested in. That kind of cooperation only comes
with a good relationship.

Rick and Barney have demonstrated that
an honest, personalized approach can pro-
vide a station with more meaningful sales
research. If you have any suggestions about
gathering or interpreting local sales infor-
mation, please send them to us for future
articles: 1930 Century Park West, Los An-
geles, CA 90067.

Progress

ANYWHERE BUT HERE — It's all smiles in
the polar country as KBYR & KNIK/Anchor-
age Sales Manager Randy Kruse helps PD
Kay Taylor select the winning entry for a week-
end trip to balmy Seattle with a favorite DJ.
We haven'’t heard if their air personality ever
returned . . .

Air Personalities

Dave Banks joins WSNI/Philadelphia as momn-
ing personality. Dave, who holds the Guinness
world record for the most kisses in eight hours,
most recently worked at WQYK/Tampa . . . Vet-
eran radio personality John Donabie shifts from
CHUM-FM/Toronto’'s PM drive post to CJCL's
afternoon magazine host slot across town . . .
Eileen Fields is the new PM drive personality at
K-BEST/San Diego, previously air talent on KINK/
Portland, KSFX and K-101/San Francisco. . .
Pat Patterson is promoted from WISN/Milwaukee
sports show producer to overnight personality
... KCPX/Salt Lake City weekender/reliever
Larry Nielsen moves across the street to after-
noons on KISN . . . Mark McKinny has resigned
as PD at Z-96/Wrens, GA to handle evenings at
WWSA/Savannah . . . At WMAS/Springfield, MA,
Dave Mallo is promoted from overnights to eve-
nings, while weekend host Skip Miller steps into
the swing slot . . . New lineup at WINC/Winches-
ter, VA: Joe Pasquali/MD and mornings, John
Bioom/middays, Frank Mitchell/afternoons, Amy
Hammond/nights. Under the guidance of PD
Frank lddings, Jr., WINC is an AM/FM combo
which recently dropped its automated Country
format in favor of A/C.

[ ] ]

| AIC Most Accurate |
Music Information
Begins on Page 54
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CAROLYN PARKS

PRN Puts Some Of The
Western Back Into Country

The rodeo has always been uniquely associated with country music
and country lifestyle. Unfortunately, with many of today’s program-
mers striving to take the “western’’ out of ‘“‘country & western,” that
aspect of country living has been largely overlooked as a programming
tool. However, there are at least five people in Eugene, Oregon who are
trying to change that thinking and convince programmers that labels
don’t necessarily dictate lifestyle. So far they’ve been surprisingly suc-

cessful.

The Pro Rodeo Network (PRN) was first
conceived by two old friends, Peter Powell
and Bob Tallman, who decided-a little over
a year ago that the time was right to com-
bine their talents and go on the air with the
project they had long envisioned. Peter is a
former radio man now involved with his
own radio/TV production and media buying
company, and Bob is a longtime rodeo an-
nouncer who is known throughout the cir-
cuit as “The Voice Of Rodeo.” With the ad-
ditional help and support of Peter’s ex-wife
and business partner Kep Powell, plus the
talents of Jan Yearwood for national sales
and husband Graham Marden, who deals
directly with the radio stations, the dream
became a reality and the PRN was born.
Peter elaborates.

PRN Covers National Finals

“We spent six months with five different
law firms making sure we were set up pro-
perly, and we were able to secure the ex-
clusive radio rights to the professional sport
of rodeo, the PRCA (Professional Rodeo
Cowboy Association), so we had no com-
petition. There were actually two starts to
this. The first one was a year ago
December, which is when the PRCA has its
national finals rodeo, something like the
World Series. They wanted radio coverage,
and they wanted it from us. We were
notified of it ten days prior to the start, and
although we weren't prepared to go on for
another four months, we looked at it and
said, ‘Shoot, we can do that!” So we put
together a 34-station network, and Jan got
Wrangler as a sponsor three days before we
were to go on the air.”

From that hastily-thrown-together but
very successful beginning the rest, as they
say, is history. “From the success of that
special nine-program live interview com-
mentary show,” Peter continues, ‘‘we were
convinced that we were on the right track.
We then regeared and proceeded with our
regular plan to go on the air the first of
March, which we did with 12 initial stations.
‘The Great American Cowboy’ has now
grown to over 100 markets, and we’ve con-
tinued to add sponsors and improve our pro-
duct ever since. We're still growing, but it’s
quite obvious to us now that we’ve got a real
good high-quality radio production. It’s pro-
bably one of the better interview-type
shows on the air.”

Taking The Commentary
Approach

If you’re thinking, as I was, that the pro-
gram is a rodeo play-by-play, it’s not. In
fact, as Peter notes, ‘“‘We don’t do any play-
by-play although we have been approached
and have the rights to do it from some of the
major rodeos. We’re still working to get the
network set up, and then we're going to
start doing some of the other side things,
such as longer-format programming for
Saturday and Sunday (presently programs
run about three minutes in length), more

shows with country music personalities ty-
ing their music into their lifestyles, and, of
course, taking ‘The Great American
Cowboy’ to TV. We do carry a little bit of the
standings of the PRCA, but it’s more of a
commentary than it is a standings show.
What we’re really talking about is country
lifestyle.

“Bob Tallman, wha is far and away the
number one announcer and personality in
the pro sport of rodeo, travels 250 days a ‘
year...he’s always out there and calls all

Bob Tallman t

the major world rodeos. While he’s at these
rodeos, he does interviews. We try and find
out what these people like to do when they
get a chance to go home, their philosophies
on life, that type of thing. We talk a lot about

ship, ‘The glory goes to God, but I'm taking
the money home to South Dakota.’ ”’

Market Limitations
I asked Peter if he wasn’t limited in the

““Once we get on we stay on, so we feel very pleased

that we’re putting out a good product.”
— Peter Powell

family, God, and country living. I think types of markets he could go into, as some
Paul Tierney summed it up nicely when he towns had never even seen a rodeo. He
won the 1981 All Around World Champion- acknowledged that there has been some

hesitance in certain markets, but PRN is
continually working on changing that at-
titude. “Obviously we’re not in New York
City yet or Detroit or Chicago, but we’re
working them and have some definite in-
terest there. We have probably 85% of our
stations west of the Mississippi, plus a few
stations in New York and New Jersey, and
several stations across the Southeast.

I think that some stations are scared off
by the rodeo aspect of it. However, when
we're actually able to get there in person
and sit them down and play them some
shows, I think they’ll see that it’s country

Continued on page 28

COUNTRY HAPPENINGS

Time Is Running Out!

Well, here it is only one week away from the Country Radio
Seminar, and I still haven’t polished my boots! Seems like everyone I've
talked to is planning on attending, which should make this year’s event
the biggest ever. There are some great speakers and topics lined up, so
don’t miss out on this opportunity to learn more about this industry we
all love so much (yes, it does get in your blood). If you haven’t already
registered, see if you can talk your GM into appropriating some funds

for a very worthwhile seminar. Hope to see you all there!!

During my absence the latter part of next
week, able assistant Paula Ponce will be
filling in. If you have any questions or pro-
blems, don’t hesitate to give her a call.

Next week’s Country section will be a
special CRS edition featuring the winners of
R&R’s annual Country Music Poll, as deter-
mined by the airstaffs of our reporting sta-
tions. It should be interesting to see if the
choices coincide with the Grammy winners
to be announced Wednesday (2-24).

In future issues I will be spotlighting our
newer reporting stations as space permits.
I hope these mini-profiles will help you
become better acquainted with the person-
nel, music and programming philosophies
of the stations chosen to report to R&R. If
there’s anything you’d like to know about
our reporters (but have been afraid to
ask!), let me know and I'll ask for you.

Welcome To Our World

It’s always nice to welcome some new

stations to the Country radio fold. Chicago’s
WEFM crossed over February 6 and has
applied for new calls WUSN (R&R
2-12) .. .New Country convert KAFY/Bak-
ersfield is in need of record service,
especially those golden oldies. Contact Joe
King at (805) 3664411...Soon there’ll be a
new Country facility in Lubbock, TX, as
KRUX-FM (K102) has been granted a con-
struction permit. GM Jim Arnold asks
record labels contact him at Box 3548, Lub-
bock, TX 79452, (806) 793-5900...KOSY/-
Texarkana, AR PD Don Michaels also
needs record service for his new Country
station. Contact Don at (501) 772-3771.

WHN And Lee Arnold
Together Again

Only weeks after Biff Collie wondered
aloud in his column what Lee Arnold was

*doing these days, we found out. He’s back at

wWWw_americanradiohistorv com

WHN/New York in his old 10am-1pm shift
(R&R 2-5) and enjoying every minute of it
we understand. Good to have you back on
the air again, Lee!.. WHYL/Carlisle, PA
welcomes Lee Crawford to the staff as
OM/morning drive personality. Lee, who is
looking for gospel product for his Sunday
morning show, did a little welcoming of his
own recently, as he and wife Diane
celebrated the arrival of daughter Amy Mi-
chelle. . .Scott Aber promoted from MD to
PD at KIIX/Ft. Collins, CO. The station was
also named ‘‘Station Of The Year” for Col-
orado by AP...New PD at WIBR/Baton
Rouge is Ron Casey...KGEM/Boise’s new
PD is Chris Adams from KYTE/Port-
land. .. WGVM/Greenville, MS PD/MD Lee
Randall departs to WNIX across town.
Allen Reynolds is filling in temporarily,
although the station is looking for a perma-
nent replacement...Dave White upped to
MD at WVOK/Birmingham. .. Mike Tanner
joins KLZ/Denver as air personal-
ity...Randy Price is WQYK/Tampa’s new
morning driver (from WJEZ/Chicago)
.~ . John Rafferty added to the staff of
WBTH & WXCC/Williamson, WV as Pro-
duction Director and morning man for
WBTH . . . WIL/St. Louis promotes Al
Aguis to Promotions Director from part-
time announcer, which he will continue do-
ing.

The Masic Sect

Country Radio’s Most Accurate
Music Information
Begins on Page 48




CONGRATULATIONS.

,Ele Fall Arbitron book
is in, and George Burns
and Joe Somerset continue
to be a smash with their
Burns/Somerset Country
Format.

It’s an exciting format
that, for the first time, uti-
lizes the proven radio tech-
niques common to beauti-
ful music and introduces
them to the FM Country
Music scene.

They’re scoring the
points, and we'’re proud to
be their representative for
this unique country format.

Come see us at the
Country Radio Seminar,
February 26 and 27, at the
Opryland Hotel, Hospitality
Suite #4201 P.

Nationally Represented By
Jim West.

EairWest

3341 TOWERWOOD DRIVE ¢ SUITE 204
DALLAS, TEXAS 75234 & (214) 243-7800
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Inside Nashville

BIFF COLLIE

TOASTS: Mae Boren Axton toasted ‘‘Luke Duke” from ‘“‘Dukes Of
Hazzard” (Tom Wopat) with a champagne party last Thursday . . . Bren-
da Lee will be the “main toaster’’ honoring Red 0’Donnell March 10 with
the stars...The Tennessee Legislature honored Charlie Daniels as
“Musical Ambassador” of Tennessee...‘‘Superpicker’” harmonicist
Terry McMillan and his wife Peggy Lynn welcomed a new son Adam
Taylor...John Denny honored 20-year ‘‘overnight sensation’” Terry

Flaharty with a testimonial affair on a
“Coffee Break”...Twitty City (opening
shortly) honors its namesake on his latest
(“Red Neckin’ Love Makin’ Night”), as
Conway’s 41st No. 1 Country hit
record!...Mickey Gilley, at Las Vegas’s
MGM Grand Hotel Feb. 25-Mar. 3,
celebrating his sixth No. 1 hit in a row.. .-
Dean Tubb & wife Diana (another second
generation of Ernest) expecting twins in
March. ..Alabama’s February 2 show in
Charlotte sold 12,000 tickets in 2% hours!!
(a new record)...Hank Williams, Jr.’s un-
precedented seven albums in the Top 50 LP
chart netted him, among others, four
nominations in the Music City News
Awards (‘“Male Vocalist,” ‘‘Musician Of
The Year,” ‘“Album Of The Year,” ‘“Single
Of The Year”)...“Dallas” star Charlene
Tilton, 22, and Johnny Lee, 36, tied the knot
at Lake Tahoe in a Valentine’s Day
ceremony.

ROASTS: Thomas W. Hamm of
Galveston, TX filed a $2 million lawsuit
against his son Johnny Lee and Us
magazine claiming statements made in the
February 3, 1981 issue saying the father
deserted Lee as a baby were not
true...Kenny Rogers’s out-of-court settle-
ment with Liberty Records includes a com-
mitment to deliver two more albums for the
label. Terms of the settlement were not dis-
closed...Alabama group member Teddy
Gentry, testifying in court against Al
Cartee, charged with copyright infringe-
ment for selling an album called
“Alabama: Pride Of Dixie,” said the songs
for the album were recorded in 1975 as a
demonstration tape of songs only and not as
a master for an album. “We were still
workin’ bars and scratchin’ out a livin’,” he
said.

VIDEO GAMES: Barbara Mandrell’s
through with her weekly series. The last
new show will be seen February 28. .. John-
ny Cash signed to star in a new one-hour
CBS-TV ‘“‘American Cowboy’’ special
maybe for April or May run...One of the
“cookin’est” TV tapings ever here was the
Jerry Lee Lewis 25th anniversary special.
Watch forit. .. Merle Haggard’s ‘“‘Austin Ci-
ty Limits” show last week, and the profile
on 20/20" for ABC-TV were great...For
the first time in its 12-year history, ‘Hee
Haw”’ will be taken on the road as a Fair
Show this summer...Those 13 one-hour
Jimmie Rodgers-hosted TV shows taped at
the Palomino Club in L.A. will be syn-
dicated by Media Productions...Charley
Pride was profiled for PBS with footage
from a concert in Senatobia, MS near his
hometown of Sledge, MS. (Pride now owns
the Mississippi delta land on which he pick-
ed cotton as a kid and his father Mack still
operates a one-chair barber shop in his
hometown) . . .Jeannie C. Riley videotapes
the ‘“Freddy Quinn Show,”’ seen throughout
West Germany, Austria, and Switzer-

land...Jim Ed Brown was featured in a
“PM Magazine” on “Life On The Road” for
a country music star.

AIRLINES: They’re calling Loretta Lynn
the “Goldminer’s Daughter” these days
after banking three ‘“‘gold” records (LP’s),
as Loretta revives her songwriting career
after a hiatus of 10 years (and that’s not a
“lie”’)...Esquire magazine’s ‘‘Quarter
Note” feature in the June issue will
spotlight Tom T. Hall. . . Janie Fricke teams
with Alabama for 60 showdates in
1982.. .Roy Clark’s 17-day run at Las
Vegas’s Aladdin Hotel, he says, is like a
vacation. . . Gail Davies and Glen Campbell
will be “going around together’’ with their
March 18 tour starting in the South-
east. . .Rex Allen, Jr. cut a thing for his next
album called “The Last Of The Silver
Screen Cowhoys,”” which features Rex, his
dad Rex Allen, Sr. and a guy named
Leonard Slye (Roy Rogers)...Reba McEn-
tire lost that $4500 silver and gold belt
buckle, lifted from her Opryland dressing
room while she was onstage doing
“Nashville Alive’” for Ted Turner’s
superstation with host Ralph Em-
ery...Paul (of Peter, Paul & Mary)
Stookey signed with Gary Paxton’s New-
Pax label to sing Gospel music...Waylon
Jennings’s new office walls are covered in
blue suede!...Among the more than 100
dealer exhibits at the ‘“Heart Of Country”
antiques show at the Tennessee State Fair
Grounds here last weekend were Johnny &
June Carter Cash. They mainly show anti-
que jewelry, vintage clothing and
glassware. Among their offerings were
pocket watches and belt buckles from
John’s personal collection. . . Wink “Tic Tac
Doe” Martindale opening a restaurant in
his hometown of Jackson, TN (remember
his million-selling ‘“Deck Of Cards”
hit?)...If some of Dolly Parton’s thoracic
attributes appear disproportionate, it may
be because she is only 5 feet tall. . .44-year-
old Glen Campbell’s current heartthrob is
23-year-old Kim Woolen. . .It has nothing to
do with “country,” but didja know that
“Gabby” Hayes, Roy, Gene and Hoppy’s
cowboy movie sidekick, filled in as “Howdy
Doody” for over a year when Buffalo Bob
had a heart attack????...True Story: On
the way back from a showdate one night,
Hank Williams’s mother Lilly, relieved she
wasn’t lost when she spotted the lights of
the Montgomery airport, exclaimed
“Thank God! I saw the lights!”’ Hank woke
up from a nap with a start and said, “Say
that again!” She did, he turned, grabbed a
brown paper sack and wrote, without say-
ing another word, all the lyrics to a new
song called “I Saw The Light”. . Jose Feli-
ciano went backstage after a Terri Gibbs
concert in L.A. The two sightless stars have
a lot in common. “When you settle down,”
Jose advised Terri, ‘“you oughta marry a
blind man. You could save a fortune on light
bulbs!”
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PRN Puts Some Of The
Western Back Into Country

Continued from Page 26

more than rodeo. Some of these markets
may not have rodeo, but they’ve got
country-thinking people, and those kind of
people are very much interested and have
roots with country lifestyles. That’s one of
the big things in the quality of the program.
If all we were talking about was rodeo stats
and standings, then we’d really be confined
to rodeo towns.

“Our demographics are extremely
broad, both male and female. We basically
sell it on total adults 18+ but we’ve found
that a lot of kids still look to cowboys as
their heroes, so we have a lot of younger
demographics that we really didn’t think
we’d get, plus a lot of older people who iden-
tify with the country lifestyle, the family
orientation. We’ve only lost eight stations
since we’ve started, half of which were for-
mat changes. Once we get on we stay on, so
we feel very pleased that we’re putting out
a good product.”

On Tape But Sounding Live

The programs are made available to sta-
tions on a barter system, with the cost of
production and distribution born by net-
work sponsors. Each station must air the
six three-minute programs per week at a
time designated by PRN, usually during the
peak listenership morning drive segments.

At present, “The Great American Cowboy"”’
is a tape-distributed, two-week delay pro-
gram that is fed via the COMREX system
back to the main studio in Eugene from
wherever Bob Tallman happens to be that
week. Peter expects that they will go
satellite sometime in the next year or so,
but until that happens, they take special
care to make the program sound live.
“We’re distributed on tape, but we operate
as if we were wired. We are the most cur-
rent information in the sport of pro ro-
deo...we beat out everything as far as in-
formation goes, so as a consequence nobody
knows that we’re two weeks old with infor-
mationi. We operate as if it is a live situa-
tion. It takes a little bit more production, a
little bit more forethought producing in ad-
vance, but it’s a much better program that
way.”

Since the “Urban Cowboy” syndrome
came about just prior to PRN’s formation, I
asked Peter if he felt it had helped get his
network off the ground. “It was a big help to
us. It legitimized it. All these people were
always there. They were closet cowboys,
but all of a sudden it became hip and all
right to be cowboys. It was a big deciding
factor to me to get involved in it.” With the
growth that the Pro Rodeo Network has had
over the past year, maybe we indeed all did
‘“grow up to be cowboys.”

RONNIE LOVES THOSE “OLDER WOMEN" — WILQ/Williemsport, PA recently conducted an

“‘Older Women" contest in conjunction with the Ronnie McDowell song of the same name and

Coors Country News

This Week:
ED BRUCE

Plus Various Guests

Call Pete Howard (213)392-8743
228 Main St., Suite R Venice, CA. 90291

| KJJO-FM/Minneapolis-St.  Paul,

received hundreds of entries from the 26-plus demo who wanted to hear the artist in concert as
well as join him for an intimate dinner afterwards. The two lucky ladies who got to share an
evening with Ronnie are shown above with (L.r) WILQ's Ted Bear, Ronnie, and WILQ PD Mark
Lindow.

Al

£

WNOE PICKS THE PERFECT COUNTRY 10 — WNOE-AM/New Orieans PD Joe Patrick would
probably pick the station’s “Miss Country 10" contest as one of his favorites. Joe took a mo-
ment out from the hard work of judging to surround himself with the five finalists because, as he
writes, I figured it was the only way to get my picture into R&R!"*

KJO RADIO HAS SYLVIA IN
TOW — RCA artist Sylvia recent-
ly visited the hallowsed halls of

where she is flanked by RCA's
John McNamara (left) and KJJO
MDj/afternoon drive personality
Don Michaels (right).
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Koala Record Company Announces A New Album Release By

Jack Grayson

WHEN A MAN LOVES A WOMAN.....

Includes The Hit Single Headed For Top 10,
“WHEN A MAN LOVES A WOMAN"' ..

SILVER BEAR =

KOALA ™
SANBORN & ASSOCIATES, INC.
©i{P) 1981

Executive Producer Wes Sanborn

Produced By: Berniz Vaughn And Jack Grayson

Distributed by: Marketing Consultant:
Koala Record Company Ken Woods

P.O. Box 1680 3600 Hillsboro Road
Hendersonville, Tennessee 37075 G-13

615-824-8601 Nashville, Tennessee 37215

615-208-3751

Watch For New Koala Releases
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WALT LOVE

MUTUAL BENEFITS FOR RADIO, RECORDS, AND RETAIL

The Importance Of
Accurate Music Reporting

Radio, music, and the trade publication. Hard economic times are
tough for every business, so if one business depends on or coexists with
others, there must be a common bond. If music had no radio to expose it,
music would not sell as well. If radio had no music to play, all-Talk radio
sure would get boring. If radio/music trade publications had no radio or

music to write about and organize. .

.well, you get the picture. All three

industries depend on each other quite heavily.

In talking with many radio executives,
and record executives, one mutual problem
continues to come to the forefront — the
lack of professionalism and accuracy
among some radio and music industry per-
sonnel. In an attempt to try and shed some
light on the subject, I contacted two proven
executives in their chosen fields: Jerry
Boulding, National Director of Black Pro-
duct for MCA Records and Steve Harris,
newly-appointed Program Director at
KRLY/Houston, formerly of WGCI/Chi-
cago. These two gentlemen agreed to
discuss the problem of misinformation
among black program directors and music
directors, a subject whose time has come.

Our first interviewee, Jerry Boulding,
has spent the better part of 20 years in the
radio business, both i
general market and
Black radio. Mr.
Boulding has been
a successful air
personality as
well as one of
radio’s premier pro-
grammers. Jerry's ]
successes include § -
WWRL/New York, j
WVON/Chicago, & ‘ —
KDIA/Oakland, Jerry Boulding
WOOK/Washington, and WCHB/Detroit.
After a year with MCA, he’s just joined
WJPC/Chicago (see Page 1).

Getting right to the point, I asked Jerry
how to stress the importance of accurate
music reporting for all concerned. “I think
we who have been around the industry
must try to raise their level of con-
sciousness about business itself. Pro-
gram/music directors must be honest
themselves — when they commit to air a

honesty and accuracy regarding music
playlists affects a number of individuals
and business decisions as well.”

If You Don’t Dolt. . .
Someone Else Will

How do we accomplish this? “I think one
thing we have to do is point out the strength
of black music. Look at the new Urban Con-
temporary concept — the danger is that if
black programmers don’t begin to do the
proper professional things, someone else
will. Without trying to appear racist, I think
it’s important that black people be in con-
trol of Black radio to the extent that they
can.”

Do you think some black programmers
really realize how much radio depends on
the music business and how much the
music business depends on radio? I really
don’t think some of them know the impact
they have. I’'ve also looked at some of the
problems. For example, I can’t understand,
for whatever reasons, why there are people
who can’t get their lists finished on time. I
don’t know if they weren’t trained properly
or what. Some PDs and MDs these days
were disc jockeys one day and the next they
were in charge of the radio station. In
defense of some black programmers and
music directors, some of these people have
no help at all. They don’t have assistants or
secretaries to help get all this work done.
Some even do air shifts, production,
etc. — it’s tough, but that’s the difference
between those who make that second effort
to do the things that are necessary. The peo-
ple who make the effort very often are the
ones who have longevity and are successful
at whatever they do.”

What is your field staff doing to help with
this problem of accuracy? “I think that

“With the advent of Urban Contemporary Radio,
there’s even more of a need for those in Black Radio
to pay more attention to what they’re doing.”’

-— Jerry Boulding

record they should then play the record, not
just say they are to get the promotion per-
son off their backs. Every programmer, in
my opinion, is charged with the respon-
sibility of giving accurate information
about anything that’s aired on the radio sta-
tion. I’m a big advocate of radio doing their
charts accurately and reporting that infor-
mation accurately.

“It does no one any good for a station to
tell the record company that they’re play-
ing a song (single or album) and not pass
the same information on to the trade
publications. Secondly, a lot of radio sta-
tions have difficulty understanding just how
important their actions are to a record com-
pany. They’ve got to understand that their

black promotion people have the additional
responsibility of reminding the program-
mers and MDs how important some of the
things we are discussing are to them. One
thing I’'m doing with my staff which may
make a difference, is to make them aware
of radio’s problems. I want our people to be
welcomed at a radio station, not thought of
as someone who’s bugging the programm-
ing personnel, but as people who give good,
helpful, accurate information to radio.”
Any closing thoughts? “Yes, I'm really
concerned about the new PDs and MDs and
black jocks. With the advent of Urban Con-
temporary Radio, there’s even more of a
need for those in Black Radio to pay more
attention to what they’re doing. Black
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your station.

and failure.

music is big, crossover is big, and there will
be some opportunities for those people who
pay attention and do honest, good work,
with a little second effort.”

Steve Harris: A System
For Consistency

Steve Harris, Program Director at
KRLY/Houston, is one of the fine young,
bright black programmers in the country.
Steve most recently programmed
WGCI/Chicago and prior to that worked as
a jock for WBMX/Chicago, where he work-
ed with James Alexander and Earnest
James, now GM at KDIA/Oakland. Harris
also had some tutelage from Barry Mayo,
now Asst. PD at WRKS/New York.

“I learned very early in my career the
importance of a record add,” Steve said.
“When I add a record, so many things go in-
to motion. The local person calls his na-
tional promotion
director who in turn
calls the national
sales director who
contacts a branch
sales rep, who then
starts sending his
sales people out to the
local retailers who
ultimately buy this
record. The song ‘
hasn’t even been
heard on the air yet Steve Harris
but all of this activity takes place — a lot of
dollars and a lot of reputations are on the
line at this point. So I think it’s very impor-
tant that I be accurate and consistent.”

Knowing that other persons’ livelihoods
depend on what you do as a PD, how did you
achieve accuracy at your stations? “My

® Accuracy in reporting can help bring revenue to

®Extra effort: The difference between success

businessman — radio is fun, you should
have your fun days, but when it’s time to
work you do your job as a pro and to the
best of your ability, or you don’t work for
Earnest. I had the same rapport with
James Alexander, who now does mornings
for us here at ‘Love 94,” and when I worked
with Barry, I think all of that good training
really paid off.

“Barry would take me to the stores to
talk to the local retailers. When you do that
kind of research, talking to these people
face to face, you begin to realize that they
have a hard time just keeping their doors
open for business. These people don’t need
to buy 300 pieces of a record that I’'m not
really playing. You really begin to unders-
tand just how important it is to be accurate
with your reporting. Radio can be fun,
entertaining, enjoyable, and when the
ratings are up you feel good — but one must
always remember, it’s a business first.”

Since most Black radio stations are
operated on minimal budgets, I asked Steve
what he would suggest PD/MDs who have
no help do to accomplish all the things that
must get done. “I would try two avenues.
First is to tap members of your staff that
you feel are professional enough to entrust
with the responsibility of completing a pro-
ject for you. Teach them how to get involv-
ed, explain what you want them to do, and
make sure they understand everything
clearly. I've also made sure that my staff
knows that any extra work I ask them to do
is going to make a better radio station.

“The next approach would be to use in-
terns from local colleges. It’s imperative
that you find the students who are serious
about broadcasting — not the ones who just
want to hang around the radio station. Find

“These people don’t need to buy 300 pieces of a

record that I'm not really playing.”

— Steve Harris

system works this way. No matter when I
add a record I make a list of everything.
Let’s say the new Stevie Wonder record
comes out on Thursday. I don’t wait till the
next music day to add it. Instead I'll add it,
and put it on my list for next week when I
talk to you with my music report. The next
Wednesday I will report everything that I
have added since the last report. That way,
I don’t miss anything by being disorganiz-
ed. At that point I make sure R&R knows if
I'm playing these records as singles or
album cuts and what their rotations are.
Some trades call us and ask for the top 10
reported records — you guys do better,
which makes us be more careful, you take
60-70 records at all times, if we want to
report them,

“‘One thing that you people do which I like
and I think is important — you ask ques-
tions, about each record. For example, if
one of my records takes a big jump, you im-
mediately say, ‘What happerfed with that
record, why did it move like that?’ It’s that
type of dialogue which makes the dif-
ference. You can’t sit out in L.A. and know
exactly what’s happening in Chicago, New
York, or Houston — you’ve got to get a feel
for what’s happening by asking questions.
That’s why I like R&R’s methodology,
because if I make a mistake I already know
you’ll question me about that record.”

Retail Rapport
How did you acquire your techniques?
“Well, I was very fortunate, I had three
very good teachers — Earnest James,
James Alexander, and Barry Mayo. These
people taught me the total importance of
being a professional. Earnest is a

wWWW ameriecanrachiohicstory:- com

the serious students and you’ll get some
good workers, because most of them will be
getting some academic credit.”

For those in small markets, I asked Steve
to explain the longterm financial benefits of
a professional attitude. “Some of the
PD/MDs in small markets don’t realize
that both our businesses feed off one
another. I don’t mean to imply that if you
play a record expect the station to be paid in
advertising dollars, but as a normal
business practice, realize that when you
play a piece of product, that company just
may make a time buy to support the possi-
ble sales of that product. If that happens,
then that’s revenue to your company. If a
marketing person knows your station’s
operated in a professional manner, they’re
more inclined to do business with you
because they know youw’ll report to the
trades properly, to the retailers, and them.
Plus, radio stations who have no budgets
can get support from record companies in
the form of promotions. These companies
naturally are going to do business with the
stations who are straight with them, and I
don’t blame them.”

Steve Harris and his “LOVE 94” will
begin reporting music to this section in the
next two weeks. Welcome aboard.

The Msic Sect

Black Radio’s Most Accurate
Music Information
Begins on Page 51
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T’HE NEW ALBUM FROM
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RONNIE MONTROSE

Produced by Ronnie Montrose
The First Single: “Right The First Time.”

Bill Graham Management.
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When Is A “Basic” Outdated? Ask Someone Else

There’s a line separating basics from dull repetition. We may hear something on the radio and think of it as a tired old
gimmick well past its useful life, or we may hear the same thing and say the station is doing a fine job of adhering to the pro-
ven basics. What's the difference?

If I knew that answer I'd become the world’s most successful consultant, make a quick fortune and begin squandering
money at the rate to which I would enjoy being accustomed.

The difference between basics and merely doing the same thing over and over and over is exclusively in the attitude of
the listener, who may not know why, but who surely knows how he feels about what he's hearing. It’s the old not knowing
anything about radio but knowing what you like.

Programmers, who absolutely must know how people feel about everything on the radio, use consultants, surveys,
focus groups, request lines, numbers, percentages, pie-slice graphs, breakers and bullets, walking the tightrope trying to
determine where comfortable familiarity ends and burnout begins. It is not an easy exact process like manufacturing a
phonograph record; it is a sort of magic mumbo jumbo art like predicting whether the record will sell.

This mishmash of thoughts drifted through my mind as I was listening to a Southern station’s live remote broadcast
from the local rodeo and stock show. I thought it was disgustingly old-fashioned, and wondered who really cares about the
rodeo? If people were interested they would be there, wouldn’t they? The station was playing music I enjoy and had good
clean newscasts so I kept listening, but every hour those stupid rodeo remotes kept coming. Then something inside me began
looking forward to the next one, and I realized that the programmer or news director had somehow gradually romanced me
into liking what I had hated initially. I still didn’t want to go to the show but it was becoming interesting to hear updates on
what performers were making music, and even what cowboys were doing what to which kinds of animals.

Whoever had decided. to run those dumb old-fashioned hourly remotes from the fairground had known — either by
luck or by careful research — more about my likes and dislikes than I had known myself. Something I had considered a
hopelessly outdated gimmick had, by pure force of its entertainment value, changed my attitude to *‘that’s good basic local
programming!”

I don’t know a whole lot about radio, but I do know what I like. Those remotes from local events are great, hey?

CALENDAR

MONDAY, FEBRUARY 22: Another success story in which the hero failed and tried again before winning:
Frank Woolworth opened the Great Five-Cent Store 103 years ago today, but it promptly went broke. A few weeks later he
opened another store in a better location and was on his way to becoming one of America’s richest men. Woolworth’s 5-and-
10-cent stores enabled him to build what was then the world’s tallest building, the 792-foot W oolworth Tower in New York
City, in 1913.

Twenty-five years ago today Alan Freed hosted a Times Square rock show. People had stood in line since before
sunrise to get tickets for the 10:30pm concert. The New York Times reported rock 'n’ roll was “a fad in swing music.”

Robert Young, best known in “Father Knows Best,” is 75. Former owner of the Oakland A’s, Charley Finley, is 64.
Champion grand prix driver Nicki Lauda hits 33 and “Doctor J” Julius Erving is 32.

TUESDAY, FEBRUARY 23: An odd festival is underway in Liberal, Kansas and Olney, England today.
Women are running through the streets carrying skillets with pancakes in "em, trying to flip the hotcakes as they run. The
“Shrove Tuesday” pancake races reenact an ancient legend in which a woman cooking breakfast heard the bells ringing,
and ran all the way to church. She made it on time but arrived still clutching her skillet. Today's races are carefully timed in
each city, and results are compared over the phone. The record for the official 415-yard course theld by Liberal) is 58
seconds.

During a live radio “fireside chat” by President Roosevelt on this date in 1942, several Japanese submarines surfaced
and fired at West Coast targets. They caused little damage but lots of jitters because Americans thought an invasion might
be starting. It wasn’t.

Peter Fonda is 43. Dallas Cowboy Ed *“Too Tall” Jones is 31.

WEDNESDAY, FEBRUARY 24: The U.S. launched Earth’s first space rocket 33 years ago today. We had a
lot of help from German engineers and scientists who were captured at the end of World War II. In fact, America even used
a reworked German rocket for the historic 1949 launch.

Our overseas radio service Voice Of America first broadcast 40 years ago today. Its first director was the actor who
played the law professor on “Paper Chase,” John Houseman.

The FCC authorized limited testing of pay TV 21 years ago today in 1961.

Abe Vigoda, who played the always-about-to-retire Detective Fish on ‘“Barney Miller,” is 60. Lawyer and author
Mark Lane is 55. Barbara Lawrence reaches 52, and James Farentino is 44.

THURSDAY, FEBRUARY 25: The United States was between wars when Samuel Colt received the patent
for his “revolving pistol” 146 years ago today in 1836. The gun was good, but people weren’t buying, so Colt’s company
went broke six years later. He worked on other kinds of weapons including underwater mines, until the Mexican War came
along and created a demand for the Colt revolver. He opened a new gun company and, on his second try, Colt became a suc-
cess. His six-shooter was the most significant small arms invention of the 19th century.

Cassius Clay became world heavyweight boxing champ in 1964. The next day Clay announced his new name, Muham-
mad Ali.

This is the first day of the 70th year of U.S. income taxes. George Harrison is 39. Former U.S. tennis champ Bobby
Riggs is 64. Voice talent and actor Jim Backus is 69.

FRIDAY, FEBRUARY 26: One of the nation’s first liberal arts colleges for women, Vassar, was established
121 years ago today in 1861. Poughkeepsie brewery baron Matthew Vassar wanted no men, and his school stayed that way
until the sex barrier was broken in 1968.

The first nonstop around-the-world flight began today in 1949. Averaging 250mph, the USAF B-50 bomber “‘Lucky
Lady II” landed 94 hours later.

The Grand Canyon has been a National Park 63 years today.

Johnny Cash hits 50. Fats Domino is 54.

Tony Randall is 62, and Jackie Gleason reaches 66.

usea TRAVELING BILLBOARD .

for the Best in BUMPER STRIPS
and WINDOW LABELS ...

Cail Byron Crecelius Collect . . .

314-423-4411
1561 Fairview Ave. ¢St. Louis, MO 63132
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THE PICTURE PAGES

Martell Kickoff Luncheon Williams Wins Gold

Preparing for the 1982 T.J. Martell Memorial Foundation for Leukemia campaign, a Los Angeles luncheon was
held, with participants including (I-r) E/A Chsirman Joe Smith, AGM Chairmsn Jerry Moss, Chrysalis Co-
Chairmen and 1982 honorees Terry Ellis and Chris Wright, CBS Associated Label’s VP/GM Tony Martell, and -
Shorewood Exec. VP Floyd Glinert Elektra/Asylum recently presented Hank Williams Jr. with a gold album
award for his “Whiskey Bent And Hell Bound” LP. Pictured (I-r) are E/A
Nashville VP Jimmy Bowen, Williams, and manager J.R. Smith,

RCA’s Main Men

N v
- :' d _‘ -’:! i
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Like its counterpart on the West Coast, the T.J. Martell Memorial Foundation for Leukemia Research’s East Coast  RCA‘s Main Ingredient played the Savoy in New York, and were greeted
contingent staged a Presidential Luncheon recently to salute 1982 honorees Terry Ellis and Chris Wright of backstage by label executives. Pictured (I-rj are RCA's Patrick Spencer,

Chrysalis Records. Pictured (l-r) are Foundation Chairman Floyd Glinert, Foundation President Tony Martell, group’s Luther Simmons, RCA President Bob Summer, and group leader
Wright, Foundation Research Director Dr. James Holland, Ellis, and Dinner Chairman Dick Asher. Cuba Gooding.

Grammy Poster People

Hammond Music Enterprises Chairman John Hammond visited Zoo York
artist Lowrell Simon Jr. to discuss plans for an LP on the label. Pictured (I-r)
are executive producer Derrick Parker, Hammond, Simon, and producer
Gus Redmond.

Smith’s Date With Destiny

,

The National Acaderny of Recording Arts & Sciences (NARAS) TV Committee is pictured displaying the new
poster for the 1981 Grammy Awards. Shown (l-r, front) are Nashville Chapter’s John Sturdivant Nationsl Ex-
ecutive Director Christine Farnon, Memphis's Les Brueck, Los Angeles’s Eddie Lambert, past President Jay
Lowy, and Atlanta’s Bill Huie; (I-r, rear) Chicago consultant Murray Allen, past Praesident Bill Denny, New York's
Al Steckler, sound consultant Bones Howe, National President Bill Ivey, San Francisco’s Paul Smith, and
Chicago’s Charles Colbert.

MCA Signs Black Label

L

Nashville-based black gospel company Black Label Records has slgned a distribution deal with MCA Distributing  Destiny Records hfss signed M)'/ma ,Sm.ith, former Sweqt Inspirations
Corp. Pictured (l-r) are MCA Distributing President Al Bergamo, Black Label President Larry Blackwell, Black member and co-writer of Carl WIISOD. s first solo album. Plctureq {I—rl are
Label's Shannon Williams, and MCA attorney Bonnie Greenberg. Destiny President Arnie Orleans, Smith, and manager Jerry Schilling.

WAMAN-BHRereanradiohisteory com
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Openings

EAST

Creative Director needed for growing A/C AM sta-
tion. Send T&R and sample copy to Rich Reis, GM,
WFTQ, 34 Mechanic St., Worcester, MA 01608. EQOE
M/F (2-19)

Just lost our News Director to ABC. Good bucks for
good anchor and taik show. WEJL & Rock 107, call
yesterday. Barney Stone, (317) 346-8655. EOE M/F
(2-19)

Major market News Director/Anchorman. 2 NYC
radio atations, steff of 20 budget $5600,000. Winner
deadline news, documentary. BA, 32, (3156) 652-8836.
(2-18)

Evening jock opening. Send T&R to WZZ0, Suite 205,
Westgate Mall, PA 18017. No cslls pleese. EOE M/F
(2-19)

WCOZ has an immediate opening for a
fulltime air/production talent to join
America’s top Rock 'n’ Roll station. Major
market experience preferred. T&R to An-
dy Beaubien, WCOZ, 441 Stuart St.,
Boston, MA 02116. EOE (3-5) »

WADC/WIBZ Parkersburg has immediate sales
openings. Heavy hitters only. Beginners need not app-
ly. Call Watt, (304) 486-7354. EOE M/F (2-12)

News Director wanted minimum 3 years ex-
perience. T&R to Steve Hopp, WNAV AM-FM, Box
829, Annapolis, MD 21404, EOE M/F (2-12)

Suburban Washington A/C seeks news anchor per-
son with good voice/ability to dig. T&R: John Long,
WPRW, Box 1460, Manessas, VA 22110 or (703)
368-3100. EOE M/F (2-12)

tunities

Openings

I‘m about to purchase an
underdeveloped FM on the Central New
Jersey shore. | need a “take-charge’’ Pro-
gram Director to give direction to a poten-
tially great radio station. Air shift; oversee
air staff, production, news, format execu-
tion. Proven ability to lead a must. Also
accepting applications for news and pro-
duction personnel. T&R’s to Jonathan
Hoffman, WWUU, 156 Broadway, Long
Branch, NJ 07740. EOE (3-5) ¢

NO BOSS JOCKS

If you're REAL, and you need a gig REAL bad,
Van Dyke & Associates wants you to check this
out. Openings in small, medium & major markets
throughout the U.S. and Canada. We've got the
connections, we need your tape to assure you of
the opportunity for a REAL good job. Tape & re-
sume plus $10 to Van Dyke & Associates, 25
South 300 East, Salt Lake City, UT 84115.

WADC/WIBZ Parkersburg has opening for News
Director. Strong gethering and reporting. T&R to Box
1747, Parkersburg, WV 26102. ECE M/F (2-12)

SOUTH

C102 in Savannah now accepting TE&R’'s for future
air talent. Send to Jonethan Keyes, Box 1328, Savan-
nah, GA 31401. EOE M/F (2-19)

Openings

KXLR/Littte Rock now accepting applications for
News Director and other possible future cpenings.
EOCE M/F. T&R: Don Moore, Box 3014, Little Rock, AR
72203. (2-19)

KIXY-FM/KQSA looking for talented air people. Ad-
vance with a growing partnership. T&R: Bobby Hart,
City Hall Plaza, Sen Angelo, TX 76903. No calls. EOE
M/F (2-19)

Minorities, male and femaie openings. Expanding
ataff. We pay if you deliver — COUNTRY. T&R: Ron
Casey, WIBR, Box 1226, Baton Rouge, LA 70821.(2-19)

Wanted: Lady reporter to write and dsliver on-air local
news. T&R: WMMB, 2221 Front St., Melboume, FL
32901. (2-19)

WAVW-FM106 accepting T&R for future openings.
Work for top notch organization. T&R: Marty Rowland,
PD, Rt. 1, Box FM105, Ft. Pierce, FL 33450. . EOE M/F
(2-19)

Afternoon Drive open at Greenville’s #1, possible as
MD: T&R: Dan Diamond, PD, WNiX, Box 235, Green-
ville, MS 38701. (2-19)

New Texas FM award-winning group — Country
opening. Announcers with good voices and production
skills, T&R: Box 35648, Lubbock, TX 78462. EOE M/F
(2-12)

Noon-4/possible 4-8 openings. Fun-loving KVIL-type
personalities. Good bucks for right person. T&R: Rendy
Kabrich, WDCG-FM, Box 2126, Durham, NC 27702.
EOE M/F (2-12)

WANS-FM/Greenville-Spartanburg, SC’s 100,000
watt CHR looking for adult communicator-morning
drive. Community involvement. Good money. T&R: Bill
McCown, Box 211, Anderson, SC 29622. (2-12)

K102/Ft. Lauderdale-Miami searching for a great
moming entertainer/team (AOR). T&R: 4431 Rock
Island Road, Ft. Lauderdale, FL 33319, EOE M/F {2-12)

Openings

DWEST

WISM/Madison aftemoon drive personailty needed
atleading A/C in one of America’s best citias. T&R: Bill
Vancil, Box 2068, Madison, WI 53701. EOE M/F (2-19)

/4‘———
MANCIO8 e

KMJUM, No. ) Urban Contemporary/Black in St. Louis, seek-
ing talented, experienced on-air entertainers. Lofs of out
side promotion and exposure. Great benefits package, new
showcase facility. Rush tape, resume and photo to:

MAJIC 108 FM, Box 4860/St. Louis, MO 63108 (EOE)

KMJM 15 0 member of the Amaturo Group, Inc with focilthes in St Lours.
Southem Flondo, and Houston

Top CHR FM looking for experienced moming drive
talent. Looking for that right team member. T&R: Doug
Gillan, WIBW-FM, Box 118, Topeka, KS 66601. EOE
M/F (2-19)}

Morning Man!

We may be the place for you to do your act.
AM in Top 100 market, Great Lakes area.
Great bucks, good basics and strong act a
must! You will be filling big shoes. Send T&R
to Radio & Records, 1930 Century Park
West, #307, Los Angeles, CA 90067.

WILS-FM/Lansing, MI looking for personalities for
all shifts. T&R to Frank Smith, 800 West Cavanaugh,
Lensing, M| 48910. EOE M/F (2-19)

pro ‘t’ call—TALENT

rl 1] [ \
Now is the time to make the change. Stations USTGM MPR‘|NTED m
iz e fotr sharfhpe_zg'e DUk mﬂ"he L Our Custom imprinted Products: Our Clients:
s g e e DL o T-SHIRTS o Scarfs WMET Chicago
you want and the salary you need. Give us a cal ® Ringer-T-Shirts ® Sweatshirts Q-102 Cinn.
(504) 392~3665: s . Easebba”IIJCaps . 3}~eatshin Sweaters &VBBPBM.FM Chi.
& Footbal erseys . SOrs | Denver
37 Pro‘t'call ® Baseball Jerseys ® Golf Shirts WCLR Chicago
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=\ New Orleans, LA 70114 |Mas'ercha.ge| ® Ski Caps WGN Chicago
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\ ' (312) 459-0990

your market call: (303)756-9091

IMBERLINE PRODUCTIONS

|
For rate availability in l
|
i Box 9541 So. Station, Denver_, CO 80209 ‘

J

A weekly three-hour program
of America’s favorite past hits.

* DJ "Manthly’
« DJ “Throwoways™

is $6.00 for one week

save $17.00"

Americar Radio Job Market
6215 Don Gaspar, Las Vegss, RV 89103

RADIO JOBS!

By missing us you probably missed over 3:000 additional job
openings last year, up to 200 weekly Disc Jockeys. News
Englneers. Programming and Sales. This national computer list

Special! Receive 5 consecutive weeks for only $12 95

Be sure to
include your

§ formaot
—

O

COMEDYSERVICE Radio’'s Most
Complete Comedy Service

saveral jopical usable lines each month
record Intros and Outros sent twice monthiy

Send for sample fodoy of call DJ (718) 960-3482

If you've got what it takes, we want you!

Major touring rock/country act looking for depend-
able top notch production for natlonal concert tour
and merchandising spots. Want top quality produc-
tion capabilities for killer spots. Please send
resume and reference along with examples of pro-
duction work. Inciude name, company, (if ap-
plicable), address, phone (home & work). This is an
opportunity you don‘t want to miss in working with

PLEASE SEND PRESENTATION TO:
Vi

Att, Tour Production Dept.
210 25th Ave. N.

Suite 500

Nashville, Tenn. 37203

Visa
Mastercard
APROFESSIONAL COMEDY SERVICE

3530 TIMMONS LANE. SUITE 301D
HOUSTON TEXAS 77027

you

~—|CRI